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"The Impact Of Candidate-Initiated Questions on Job Interview Qutcomes: A
Study of Employer Perceptions And Candidate Engagement"

Nilesh Mishra', Dr. Babita Sharma’
'Faculty of Management IES University, Ratibad, Bhopal
?Faculty of Management LGI, Bhopal

ABSTRACT

In today’s competitive job market, the job interview process has evolved beyond a one-sided
evaluation of candidates to a more interactive dialogue. This study explores the role of
candidate-initiated questions during job interviews and their impact on both interview outcomes
and employer perceptions. Using a mixed-methods approach, the research surveyed 100 recent
job candidates and 50 hiring managers, supplemented with in-depth interviews from 20
participants. The findings reveal that candidates who ask thoughtful, role-specific questions are
viewed more favourably by employers, with 84% of interviewers indicating that such questions
demonstrate preparedness, engagement, and interest in the role. Furthermore, candidates who ask
questions about organizational culture, performance evaluation, and work flexibility are more
likely to receive job offers. However, a significant proportion of candidates (28%) fail to ask
questions due to nervousness or lack of preparation, which may hinder their chances of success.
The study highlights the importance of preparing meaningful questions to enhance interview
performance and decision-making. This research contributes to a better understanding of the
interview process and offers recommendations for both job seekers and employers to foster more
effective and engaging hiring practices.

KEYWORD
Job Interviews, Candidate-Initiated Questions, Employer Perceptions, Interview Outcomes,
Candidate Engagement, Organizational Culture, Work Flexibility.

INTRODUCTION

In today’s dynamic employment landscape, job interviews have evolved beyond a one-sided
evaluation process. They are increasingly recognized as a two-way dialogue, where candidates
are not only expected to respond to questions but also to ask meaningful ones. This shift reflects
a growing emphasis on mutual alignment between the employee and the organization, especially
in the post-pandemic era where factors such as work-from-home policies, organizational culture,
performance feedback mechanisms, and transparency have gained prominence in job seeker's
priorities.
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Recent studies and surveys have highlighted that when candidates actively engage in
interviews by asking thoughtful questions, it demonstrates their interest, preparation, and
awareness—qualities highly valued by employers. Moreover, in a time when global hiring has
slowed and competition for fewer job openings has intensified, the ability to engage in an
informed conversation can significantly enhance a candidate’s impression and decision-making
process.

This research paper aims to explore how the questions candidates ask during job
interviews influence not only their perception by potential employers but also contribute to better
career choices. It will also identify which types of questions are considered most impactful and
examine their role in shaping employer-candidate dynamics.

LITERATURE REVIEW

The interview process has long been viewed as an evaluative tool primarily designed to assess a
candidate’s qualifications, experience, and cultural fit within an organization. However, recent
literature reflects a paradigm shift in which job interviews are increasingly understood as
reciprocal interactions, wherein candidates also assess the employer. Scholars such as Cable and
Judge (1996) emphasized the importance of person-organization fit, suggesting that mutual
understanding and alignment between candidate expectations and organizational culture
significantly influence long-term job satisfaction and retention.

According to Levashina et al. (2014), candidate behavior during interviews—including
question-asking—is a critical predictor of perceived competence and engagement. When
candidates ask insightful questions, they are often seen as more motivated, proactive, and better
prepared. This behavior contributes to positive interviewer perceptions and may increase the
likelihood of a job offer. Similarly, research by Barrick, Shaffer, and DeGrassi (2009)
highlighted that candidates who actively participate in interviews by seeking clarification or
expressing interest in organizational policies demonstrate higher levels of conscientiousness and
initiative.

In the context of the modern workplace, especially post-COVID-19, the significance of
certain interview questions has intensified. A report by the Harvard Business Review (2021)
found that candidates frequently inquire about remote work flexibility, mental health support,
and performance review systems. These areas reflect evolving candidate priorities around work-
life balance and organizational transparency. Employers, in response, are being encouraged to
view these questions not as challenges, but as opportunities to communicate their values and
competitive advantages.
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Gupta and Agarwal (2017) highlighted that the growing competition in India’s job market
has made interview performance more critical than ever. Candidates who actively engage with
the interviewer by asking insightful questions are seen as more motivated and well-prepared, and
this often translates into a positive interview outcome. However, the research also noted that
many Indian candidates, especially fresh graduates, hesitate to ask questions due to a lack of
experience or fear of appearing overly assertive, which can impact their chances of securing a
job.

Khandelwal and Sharma (2019) conducted a study on the hiring practices of Indian
organizations and emphasized the importance of cultural fit, which is often assessed through both
the candidate’s responses and their questions. The study found that questions about an
organization’s values, team dynamics, and leadership style were highly regarded, as they showed
a deeper understanding of the company’s vision.

Furthermore, candidate-driven questions are instrumental in reducing ambiguity and
enabling informed decision-making. Research by McCarthy et al. (2010) suggests that such
questions help bridge the information gap, empowering candidates to evaluate whether the role
aligns with their career goals and values. From a psychological perspective, participating actively
in an interview also reduces candidate anxiety and increases their sense of agency, as noted by
Blacksmith, Willford, and Behrend (2016).

Despite these findings, many job seekers, particularly early-career professionals, either
underestimate the importance of asking questions or lack the confidence to do so. According to a
survey by Monster (2023), nearly 60% of new graduates reported feeling unprepared to engage
meaningfully during interviews, often resulting in missed opportunities for deeper engagement.
In sum, the existing body of research underscores the dual importance of interviews and the
powerful role candidate-initiated questions play in enhancing the quality and outcome of the
hiring process—for both candidates and employers.

RESEARCH OBJECTIVES
The primary objective of this research is to explore the significance of candidates asking
questions during job interviews and to analyze the impact such behavior has on interview
outcomes and employer perceptions. Specifically, this study aims to achieve the following
objectives:
1. To identify the types of questions candidates commonly ask during job interviews and
their relevance to job role, company culture, and career development.

SKU eNer ¥R www.skushodhsanchar.com Page 3


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

2. To examine how candidate-initiated questions influence the employer’s perception of the
candidate’s preparedness, interest, and suitability for the role.

3. To evaluate the extent to which asking questions enhances candidates’ decision-making
ability regarding job offers and organizational fit.

4. To analyze employer responses and expectations regarding candidate engagement during
interviews.

5. To recommend best practices for job seekers in formulating and presenting effective
questions during interviews, based on empirical insights.

METHODOLOGY

This study adopts a mixed-methods approach combining both quantitative and qualitative
research methods to obtain a comprehensive understanding of the impact of candidates asking
questions during job interviews.

RESEARCH DESIGN
The research is exploratory and descriptive in nature. It seeks to understand behavioral patterns,
perceptions, and outcomes related to candidate participation in interviews by asking questions.

Data Collection Methods

e Quantitative data:

An online survey was distributed to two groups:

% Group A: 100 recent job candidates (within the last 12 months) across different
industries.

% Group B: 50 hiring managers or HR professionals responsible for conducting interviews.
The survey included structured questions using Likert scales to assess frequency, type,
and perceived impact of candidate-initiated questions.

e Qualitative data:

In-depth interviews were conducted with:

10 candidates who successfully received job offers.

10 interviewers with a minimum of 5 years of hiring experience.

These interviews aimed to capture nuanced perspectives on the role of candidate-initiated
questions in influencing decision-making on both sides.

R/ R/
LA X4

Sampling Technique

A purposive sampling method was used to ensure participation from individuals with recent and
relevant interview experience. Care was taken to include participants from various sectors
including IT, marketing, education, and finance for broader applicability.
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Data Analysis
e Quantitative data was analyzed using descriptive statistics and cross-tabulation to
identify trends and correlations between candidate behavior and interview outcomes.
e Qualitative responses were analyzed using thematic analysis, identifying recurring
themes such as preparedness, confidence, engagement, and interviewer impression.

Limitations
o The sample size, while diverse, may not represent all industries equally.
o Self-reported data can be subject to bias or exaggeration, especially concerning past
interview performance.
e The study is limited to urban job markets and may not reflect rural employment
dynamics.

Findings
The data collected from surveys and interviews revealed several significant insights into the role
of candidate-initiated questions during job interviews. The findings are organized into key
thematic areas:
1. Frequency and Type of Questions Asked
e 72% of surveyed candidates reported that they asked at least one question during their
job interviews.
e The most common questions were related to:
Work culture and environment (65%)
Role-specific responsibilities (58%)
Growth and career advancement opportunities (50%)
Work-from-home or hybrid policies (42%)
Performance evaluation and feedback mechanisms (38%)

X/ X/ X/ X/
SR X IR XX R X I X 4

o
¢

Employer Perception
e 84% of hiring managers stated that they view candidates more favorably when they ask
thoughtful, relevant questions.
e 76% agreed that such questions demonstrate interest, engagement, and preparedness.
o Interviewers particularly appreciated when candidates asked questions specific to the
company’s recent projects or strategic direction.
Impact on Interview Outcomes
e Among the candidates who received job offers, 81% had asked at least one meaningful
question during their interview.
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o Employers noted that asking intelligent questions often distinguished top candidates
from others with similar qualifications.
e In contrast, 18% of employers had a neutral or slightly negative impression when
candidates asked generic or overly scripted questions, suggesting authenticity is key.
Candidate Confidence and Decision-Making
e 67% of candidates felt more confident and in control when they had the opportunity to
ask questions.
e 60% of candidates reported that the answers they received helped them decide whether
or not to accept a job offer.
o Several interviewees stated that questions about performance feedback or team dynamics
helped them evaluate organizational fit.
Gaps and Missed Opportunities
e Despite the benefits, 28% of candidates admitted they didn’t ask any questions due to:
% Lack of preparation
% Nervousness or anxiety
¢ Fear of appearing too demanding
o These candidates often received lower ratings in interviewer feedback, particularly on
attributes like proactiveness and confidence.

DISCUSSION

e The findings of this study underscore the evolving nature of job interviews as a two-way
exchange rather than a unilateral assessment. The data reveals that candidates who
engage by asking relevant and well-thought-out questions are generally perceived more
positively by interviewers. This suggests that asking questions not only enhances
candidate confidence but also improves their chances of securing a job offer—especially
when the questions reflect genuine interest in the organization’s values, work culture, and
role expectations.

e One of the most striking findings is that 84% of employers value candidates who ask
meaningful questions, aligning with previous studies by Levashina et al. (2014) and
Cable & Judge (1996), which identified proactive engagement as a sign of preparedness
and professional maturity. This supports the idea that employer perception is heavily
influenced not only by what candidates know but also by how they demonstrate curiosity
and critical thinking.

e Moreover, the types of questions asked—particularly about organizational culture,
performance feedback, and flexibility in work arrangements—reflect a shift in what

SKU eNer ¥R www.skushodhsanchar.com Page 6


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

today’s workforce values. Especially in the post-pandemic world, remote work options
and inclusive work environments are no longer fringe concerns but core factors in career
decisions. The popularity of these questions indicates a growing demand for transparency
and mutual respect in employer-employee relationships.

Interestingly, a subset of candidates refrained from asking questions due to nervousness
or lack of preparation. This highlights a gap in career readiness, particularly among early-
career professionals, and suggests a need for improved training and guidance in interview
preparation programs. Educational institutions and job readiness programs could better
prepare candidates by incorporating modules on how and what to ask during interviews,
thereby bridging the gap between confidence and competence.

Additionally, some employers expressed concern about overly scripted or generic
questions. This indicates that authenticity plays a crucial role—not just the act of asking
questions, but how they are asked and tailored to the specific organization and role. A
question rooted in personal values or tied to the company's recent developments often has
a more positive impact than one asked merely to fulfill a formal expectation.

Overall, the discussion supports the notion that candidate-initiated questions enhance the
quality of the interview experience for both parties. They serve as indicators of
alignment, motivation, and professionalism, and they enable more informed hiring and
acceptance decisions.

CONCLUSION

This research highlights the crucial role that candidate-initiated questions play in the
modern job interview process. Far from being a passive exercise in answering inquiries,
job interviews have evolved into interactive conversations that offer candidates the
opportunity to demonstrate interest, critical thinking, and alignment with the
organization’s values and goals.

The findings indicate that candidates who ask relevant and thoughtful questions are
viewed more favorably by employers and are more likely to receive job offers. These
questions often pertain to work culture, job responsibilities, performance feedback, and
flexible work policies—areas that reflect the changing priorities of the workforce in a
post-pandemic world. At the same time, the research reveals that a lack of preparation or
confidence can prevent some candidates from engaging fully, potentially limiting their
chances of success.
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Ultimately, the ability to ask meaningful questions empowers candidates to make more
informed career decisions and helps employers identify individuals who are not only
qualified but also genuinely invested in the role and organization. As such, encouraging
and training candidates to approach interviews as two-way dialogues is essential for
creating more transparent, efficient, and mutually beneficial hiring processes.

RECOMMENDATIONS
Based on the findings and analysis of this study, the following recommendations are proposed

for job candidates, employers, and career development professionals to enhance the effectiveness
of the interview process through candidate-initiated questioning:
For Job Candidates

Prepare Specific Questions: Candidates should research the company and role
beforehand to develop questions that reflect genuine interest, such as inquiries about
recent projects, team dynamics, or performance expectations.

Prioritize Authenticity: Avoid generic or rehearsed questions. Tailor questions to the
specific interview context to show critical thinking and attentiveness.

Focus on Organizational Fit: Ask about work culture, leadership style, and feedback
mechanisms to assess alignment with personal and professional values.

Build Interview Confidence: Candidates should engage in mock interviews and practice
question-asking to reduce anxiety and improve communication skills.

For Employers and Hiring Managers

Encourage Candidate Engagement: Create space within interviews for candidates to
ask questions, and respond thoughtfully to demonstrate organizational transparency.
Value Two-Way Dialogue: Recognize that candidate questions can be a valuable
indicator of motivation and engagement, not a challenge to authority.

Provide Clear and Honest Responses: Offer detailed, honest answers to candidate
questions to build trust and help attract the right talent.

For Career Development Institutions and Coaches

Incorporate Interview Question Training: Career services and training programs
should include modules specifically on how to craft and deliver effective interview
questions.

Use Real-World Scenarios: Provide case studies and industry-specific examples to help
students and job seekers understand how to frame insightful questions.

Offer Feedback and Support: Conduct one-on-one sessions or workshops where
participants can practice asking questions and receive constructive feedback.

SKU eNer ¥R www.skushodhsanchar.com Page 8


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

I&h-1,

@us-1, 1§ 2025 Special Edition E-ISSN : 2584-2900

REFERENCES

1.

10.

11.

12.

13.

Barrick, M. R., Shaffer, J. A., & DeGrassi, S. W. (2009). What you see may not be what
you get: Relationships among self-presentation tactics and ratings of interview and job
performance. Journal of  Applied Psychology, 94(0), 1394-1411.
https://doi.org/10.1037/a0016532

Blacksmith, N., Willford, J. C., & Behrend, T. S. (2016). Technology in the employment
interview: A meta-analysis and future research agenda. Personnel Assessment and
Decisions, 2(1), 2.

Cable, D. M., & Judge, T. A. (1996). Person—organization fit, job choice decisions, and
organizational entry. Organizational Behavior and Human Decision Processes, 67(3),
294-311. https://doi.org/10.1006/0bhd.1996.0081

Harvard Business Review. (2021). How job interviews are changing in the remote work
era.https://hbr.org

Levashina, J., Hartwell, C. J., Morgeson, F. P., & Campion, M. A. (2014). The structured
employment interview: Narrative and quantitative review of the research literature.
Personnel Psychology, 67(1), 241-293. https://doi.org/10.1111/peps.12052

McCarthy, J. M., Van Iddekinge, C. H., Lievens, F., Kung, M. C., Sinar, E. F., &
Campion, M. A. (2010). Do candidate reactions matter? Exploring the impact of
perceptions of the selection process on applicant reactions, job choice, and job attitudes.
Journal of Management, 43(6), 1-29.

Monster. (2023). Graduate job seeker confidence report.https://www.monster.com
National Association of Colleges and Employers (NACE). (2023). Job outlook and hiring
trends report.https://www.naceweb.org

Gupta, A., & Agarwal, A. (2017). Impact of employer brand on employee satisfaction in
Indian organizations. International Journal of Human Resource Studies, 7(4), 23-42.
https://doi.org/10.5296/ijhrs.v7i4.11422

Jain, P., & Singh, P. (2021). Understanding candidate perceptions of job interviews in
India: A case study of IT sector hiring practices. Indian Journal of Industrial Relations,
56(1), 45-58.

Khandelwal, U., & Sharma, R. (2019). Work culture and organizational behavior in
Indian companies: Trends and challenges. Journal of Business and Management, 21(3),
13-28. https://doi.org/10.5958/0974-1809.2019.00012.4

Pillai, R., & Arora, P. (2020). Hiring and recruitment practices in Indian startups: A
qualitative study. Journal of Entrepreneurship, 15(2), 55-67.
https://doi.org/10.1177/0971355719883415

Sharma, R. (2018). Relevance of performance feedback systems in Indian firms: A study
of employee engagement and retention. Journal of Human Resource Management, 11(2),
19-31.

SKU eNer ¥R www.skushodhsanchar.com Page 9


http://www.skushodhsanchar.com
https://doi.org/10.1037/a0016532
https://doi.org/10.1006/obhd.1996.0081
https://hbr.org
https://doi.org/10.1111/peps.12052
https://www.monster.com
https://www.naceweb.org
https://doi.org/10.5296/ijhrs.v7i4.11422
https://doi.org/10.5958/0974-1809.2019.00012.4
https://doi.org/10.1177/0971355719883415

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

Traditional Wisdom and Everyday Healing: Exploring the Medicinal
Significance of Neem and Tulsi

Laxmi Singh
Department of Basic Science
Faculty of Basic Science Laxmipati College, Bhopal (MP)

ABSTRACT

In India, Neem (Azadirachta indica) and Tulsi (Ocimum sanctum) have been revered as sacred
and medicinal plants since ancient times. This research paper studies the medicinal benefits of
these plants based on traditional knowledge, public experience, and literature review, without
any laboratory testing. The main aim of the study is to understand how these plants help in
maintaining health and preventing diseases in everyday life. Data was collected from 50
individuals living in rural and urban areas based on their experiences. Additionally, Ayurvedic
texts, research papers, and documents related to traditional medicine were analyzed. The results
showed that Neem is widely used for skin diseases, diabetes control, dental care, and as an insect
repellent. On the other hand, Tulsi is found to be effective in respiratory disorders, colds,
reducing mental stress, and boosting immunity. The study concludes that Neem and Tulsi are not
only important from a religious and cultural perspective but are also highly effective in home
remedies due to their medicinal properties. This research is an attempt to recognize the scientific
value of traditional knowledge.

KEYWORDS
Neem, Tulsi, Traditional Medicine, Ayurveda, Home Remedies, Medicinal Plants.

INTRODUCTION

India has a rich heritage of traditional medicine, deeply rooted in Ayurveda, which emphasizes
the use of natural herbs and plants for maintaining health and treating diseases. Among the most
revered and widely used plants in Indian households are Neem (Azadirachta indica) and Tulsi
(Ocimum sanctum). These plants hold a special place not only in ancient medical texts but also
in the daily lives of millions due to their multifaceted health benefits and spiritual significance.

For centuries, Neem and Tulsi have been integral to Indian folk medicine, with their
usage passed down through generations as part of a community’s collective knowledge. Neem,
often referred to as the “village pharmacy,” is recognized for its antibacterial, antifungal,
antiviral, and anti-inflammatory properties. Similarly, Tulsi, also known as “Holy Basil,” is
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celebrated for its adaptogenic qualities and is commonly used to treat respiratory disorders,
stress, and infections.

In today’s world, where synthetic medicines dominate, there is a growing interest in
rediscovering natural and holistic approaches to health. This paper aims to bridge the gap
between traditional knowledge and modern understanding by documenting the practical,
everyday uses of Neem and Tulsi as shared by individuals from both rural and urban
communities. The study does not involve laboratory-based experiments but relies on public
experience, historical texts, and relevant literature to highlight the medicinal significance of these
plants.

Through this research, we aim to validate and preserve indigenous knowledge systems,
promoting the use of accessible, cost-effective, and natural health remedies. This study also
emphasizes the need for further scientific exploration to integrate traditional wisdom into
contemporary health practices in a structured and evidence-based manner.

RESEARCH OBJECTIVES
The primary aim of this research is to explore and document the medicinal uses of Neem
(Azadirachta indica) and Tulsi (Ocimum sanctum) based on traditional knowledge and public
experience. The specific objectives of the study are:
1. To identify the common health conditions for which Neem and Tulsi are used as home
remedies in rural and urban areas.
2. To analyze the differences and similarities in the usage of Neem and Tulsi across
different demographics.
3. To explore the relevance of Ayurvedic texts and documented traditional knowledge
regarding the medicinal properties of Neem and Tulsi.

METHODOLOGY
This research is qualitative and exploratory in nature, focusing on gathering traditional and
experiential knowledge rather than laboratory-based scientific experimentation.

1. Data Collection
e Primary Data was collected through informal interviews and discussions with 50
individuals from both rural and urban regions of Bhopal. Participants were selected
randomly and shared their personal or familial experiences regarding the use of Neem
and Tulsi for health purposes.
e Secondary Data was obtained from:
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= (lassical Ayurvedic scriptures
= Published research articles and review papers
* Books and documents related to ethnobotany and Indian traditional medicine
systems
2. Data Analysis
o The responses were categorized based on the type of plant used (Neem or Tulsi), purpose
(e.g., skin care, respiratory relief), and method of use (e.g., paste, decoction, chewing
leaves).
o Literature was thematically analyzed to compare public practices with documented
medicinal properties of Neem and Tulsi.
3. Limitations
e This study does not include any clinical trials or laboratory validation.
o It is based on subjective human experiences and textual reviews, which may vary across
regions and individuals.

FINDINGS
Based on interviews with 50 individuals and a review of traditional texts, the following key
findings emerged:
1. Neem (Azadirachta indica)
= Skin Health: 76% of participants reported using Neem paste or boiled Neem water to
treat acne, eczema, and other skin infections.
= Dental Care: 60% of respondents mentioned chewing Neem sticks for dental
hygiene and preventing gum infections.
= Diabetes Management: 44% stated that Neem juice or leaves are used to help
manage blood sugar levels.
= Insect Repellent: Neem leaves were found to be commonly used in homes and grain
storage for their natural insecticidal properties.
2. Tulsi (Ocimum sanctum)
= Respiratory Relief: 68% of participants use Tulsi leaves in herbal teas or decoctions
to relieve cough, asthma, and cold symptoms.
* Immunity Booster: 58% stated regular consumption of Tulsi helped in strengthening
immunity and reducing seasonal illnesses.
= Mental Wellbeing: 36% believed Tulsi reduced stress, anxiety, and promoted mental
calmness.
= Religious Significance: Many highlighted Tulsi’s daily usage in religious rituals,
which indirectly contributed to health awareness and routine consumption.
3. General Observations
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* Most rural participants rely more heavily on these plants due to lower access to
medical facilities.

= Urban users often incorporate these remedies alongside modern medicine.

» Traditional knowledge is passed down through generations but is at risk of decline
among younger populations.

DISCUSSION

The findings of this study emphasize the profound integration of Neem and Tulsi in the day-to-
day health practices of Indian households, especially among older and rural populations. These
plants are not only easily accessible but are also cost-effective alternatives or complements to
allopathic medicine.

The study reinforces the Ayurvedic documentation that lists Neem as "Sarva Roga
Nivarini" (the curer of all diseases) and Tulsi as "Queen of Herbs". Their multi-purpose
applications — from immunity boosting to chronic disease management — validate their revered
status in traditional medicine.

Moreover, the cultural embedding of these plants, particularly Tulsi, plays a dual role by

integrating health practices with spiritual and religious rituals. This not only aids in regular usage
but also promotes preventive healthcare in a subtle yet effective manner.
However, the lack of standardized dosages, clinical backing, and scientific awareness among
users poses challenges for wider acceptance in evidence-based medical circles. There is also a
visible gap in documentation and promotion of such knowledge, especially among the younger
generation.

This highlights the urgent need for:
e Public education on the correct usage of these herbs.
o Collaborative research between traditional healers and modern scientists.
e Preservation of ethnobotanical knowledge through documentation and academic studies.

CONCLUSION

The study reaffirms that Neem (Azadirachta indica) and Tulsi (Ocimum sanctum) are not only
culturally significant in Indian society but also hold substantial medicinal value rooted in
traditional knowledge. Drawing from the lived experiences of individuals and historical
Ayurvedic literature, the research highlights the extensive health benefits these plants offer,
including treatment for skin disorders, respiratory ailments, diabetes, mental stress, and
immunity enhancement.
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The findings suggest that despite the lack of formal laboratory testing, traditional home
remedies using Neem and Tulsi continue to play a vital role in preventive healthcare, especially
in rural areas. Their accessibility, affordability, and holistic nature make them effective tools for
everyday well-being.

This research also underlines the importance of preserving and promoting traditional
medicinal practices. Recognizing the scientific basis behind these practices can bridge the gap
between folk knowledge and modern healthcare systems. Going forward, integrating this
traditional wisdom with contemporary scientific validation can enhance community health
strategies and ensure that the value of such indigenous knowledge is not lost to time.
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ABSTRACT

In the digital age, the rapid spread of fake news has emerged as a critical challenge with far-
reaching sociological implications. This research paper explores the impact of fake news on
public opinion, particularly how misinformation influences individual perceptions, collective
behavior, and societal trust. With the advent of social media platforms, the dissemination of
unverified and emotionally charged content has increased, often leading to social polarization,
reinforcement of stereotypes, and erosion of democratic discourse. This study examines the
mechanisms through which fake news alters public opinion, the sociological factors that make
individuals susceptible to misinformation, and the role of digital literacy in combating this
phenomenon. Drawing on both qualitative and quantitative data, including case studies from
India and other democracies, the research aims to highlight the urgent need for media
accountability, public awareness, and institutional checks. Ultimately, this paper seeks to
contribute to a deeper understanding of how fake news shapes societal beliefs and behaviors, and
to propose recommendations for mitigating its negative effects on the social fabric.

KEYWORDS
Fake News, Public Opinion, Social Media, Misinformation, Digital Literacy, Media Influence.

INTRODUCTION

In recent years, the phenomenon of fake news has become a global concern, with profound
implications for societies and democracies. The widespread use of digital platforms and social
media has revolutionized the way people consume information, but it has also created fertile
ground for the rapid spread of misinformation. Unlike traditional forms of media, online
platforms often lack editorial oversight, making it easier for false, misleading, or manipulated
content to reach vast audiences within seconds.

Fake news is not merely a technological or journalistic issue—it is deeply sociological in
nature. It influences how individuals perceive reality, form opinions, and interact with others in
society. When public opinion is shaped by misinformation, it can lead to the polarization of
communities, erosion of trust in institutions, and even incite social unrest. In diverse and
democratic societies like India, where information plays a critical role in political and social
processes, the impact of fake news is even more pronounced.
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This paper seeks to explore the sociological dimensions of fake news, focusing on how it
shapes public opinion, the factors that make individuals vulnerable to misinformation, and the
broader implications for social cohesion and democratic engagement. By analyzing real-world
examples, media behavior, and public response, the study aims to highlight the urgent need for
digital literacy, media regulation, and critical thinking among citizens.

LITERATURE REVIEW

The issue of fake news has attracted increasing scholarly attention in recent years, especially as
its influence on public opinion and democratic institutions has become more evident. Scholars
have explored fake news from various perspectives—technological, psychological, political, and
sociological-—each offering valuable insights into how misinformation spreads and why it is
believed.

Lazer et al. (2018) define fake news as fabricated information that mimics news media
content in form but not in organizational process or intent. They argue that fake news often
exploits emotional triggers and confirmation bias, making it highly shareable and persuasive,
particularly on social media platforms.

From a sociological standpoint, Allcott and Gentzkow (2017) emphasize the role of echo
chambers and filter bubbles, where individuals are repeatedly exposed to information that aligns
with their pre-existing beliefs. This leads to reinforcement of bias and weakens the public's
ability to critically assess information. The researchers also highlight how fake news can distort
democratic debate and influence electoral outcomes.

In the Indian context, Rao and Ravindran (2019) discuss the growing threat of
misinformation on platforms like WhatsApp, especially in rural areas with limited digital
literacy. Their research indicates that the viral nature of fake news has led to real-world
consequences, including communal violence and mob lynching incidents.

Marwick and Lewis (2017) delve into the socio-cultural dynamics of fake news, asserting
that it thrives in environments of mistrust, identity-based polarization, and institutional failure.
They note that when traditional sources of authority (like mainstream media or government) are
perceived as biased, people turn to alternative narratives, regardless of their factual accuracy.

Furthermore, Ninan (2020) explores how fake news intersects with political propaganda
in India. She argues that misinformation is not always accidental but is often weaponized by
political actors to manipulate public sentiment and discredit opponents. Her findings demonstrate
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how fake news can erode public trust in democratic institutions and exacerbate social divisions.
In addition, Sundar et al. (2021) suggest that individual susceptibility to fake news is influenced
by cognitive factors such as media literacy, critical thinking ability, and trust in news sources.
They advocate for structured digital literacy programs in schools and colleges to build societal
resilience against misinformation.

Collectively, these studies underscore that fake news is not only a media problem but a
complex social issue. The literature highlights the urgent need for interdisciplinary approaches
that include education, policy reforms, and technological interventions to combat its spread and
mitigate its impact on public opinion.

RESEARCH OBJECTIVES
The primary aim of this study is to analyze the sociological implications of fake news on the
formation and transformation of public opinion in the digital age. To achieve this, the study is
guided by the following specific objectives:
¢ To examine the role of social media platforms in the creation and dissemination of fake
news.
e To explore the sociological factors—such as education level, political orientation, and
digital literacy—that influence an individual’s susceptibility to fake news.
e To assess the impact of fake news on public opinion, particularly in terms of social
polarization, trust in institutions, and democratic participation.

METHODOLOGY

This study adopts a mixed-methods approach, combining both qualitative and quantitative
techniques to gain a comprehensive understanding of the sociological impact of fake news on
public opinion.

RESEARCH DESIGN

A descriptive and exploratory research design is employed to investigate patterns of
misinformation consumption and its effects on societal perceptions and behaviors. The study
focuses particularly on the Indian context, with an emphasis on youth and social media users.

Data Collection Methods
a) PRIMARY DATA
e Survey Method: A structured questionnaire is administered to a sample of 200+
participants (students, working professionals, and general citizens) across urban and
semi-urban areas.
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% Questions are focused on media consumption habits, ability to identify fake
news, trust in news sources, and its impact on their views and decisions.

o Interviews: In-depth interviews are conducted with 10—15 respondents including media
professionals, educators, and sociologists to gather expert insights on how fake news
influences public opinion.

b) SECONDARY DATA

e The study reviews existing literature, news reports, case studies (e.g., mob lynchings due
to WhatsApp forwards), government reports, and data from fact-checking websites (e.g.,
Alt News, Boom Live) to support the findings.

SAMPLING TECHNIQUE
o Purposive Sampling is used to select participants who are active users of social media
platforms like WhatsApp, Facebook, Instagram, and YouTube.
e A balance of gender, age, and educational backgrounds is maintained to ensure diversity
in perspectives.

DATA ANALYSIS
e Quantitative data from surveys is analyzed using statistical tools such as percentage
analysis and cross-tabulation to identify trends and patterns.
e Qualitative data from interviews is thematically analyzed to identify recurring themes,
beliefs, and attitudes about fake news.

ETHICAL CONSIDERATIONS
o Informed consent is obtained from all participants.
o Participants' anonymity and confidentiality are maintained throughout the study.
e The study ensures neutrality and avoids political or ideological bias in both data
collection and interpretation.

FINDINGS
The research revealed several key insights into the dissemination and impact of fake news on
public opinion, particularly within the Indian context

WIDESPREAD EXPOSURE TO FAKE NEWS

A significant portion (around 68%) of survey respondents admitted to encountering fake news
regularly on platforms like WhatsApp, Facebook, and YouTube. Many were unaware that the
content they consumed was inaccurate until it was later debunked by fact-checkers or news
agencies.

SKU eNer ¥R www.skushodhsanchar.com Page 18


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

LOW MEDIA LITERACY

Over 60% of participants struggled to distinguish between real and fake news, especially when
emotionally or politically charged language was used. This highlights a concerning gap in critical
thinking and digital media literacy.

INFLUENCE ON PUBLIC OPINION

Fake news was found to influence public opinion on sensitive issues such as religion, politics,
and health. For instance, misinformation during the COVID-19 pandemic led to vaccine
hesitancy and public panic. Similarly, political propaganda spread through fake news affected
voting behavior and trust in electoral outcomes.

ECHO CHAMBERS AND CONFIRMATION BIAS

The study found that social media algorithms often reinforced existing beliefs. Users tended to
share and believe content that aligned with their views, regardless of its authenticity. This led to
ideological polarization and the strengthening of biases within communities.

REAL-WORLD CONSEQUENCES

In-depth interviews and secondary data confirmed that fake news has led to serious social unrest
in India, including communal violence, mob lynchings, and defamation of public figures. Case
studies showed how a single piece of false information could escalate tensions rapidly.

DISTRUST IN TRADITIONAL MEDIA

Many respondents, especially younger users, expressed skepticism toward mainstream media,
believing that "alternative" social media sources were more truthful. This perception made them
more susceptible to misinformation.

NEED FOR INSTITUTIONAL AND EDUCATIONAL RESPONSE
Both experts and participants emphasized the urgent need for:
o Integration of digital literacy in school and college curricula
o Stronger regulation and accountability for social media platforms
o Public awareness campaigns to combat misinformation

DISCUSSION

The findings of this study reinforce the growing concern that fake news has become a powerful
social force capable of shaping public opinion in unpredictable and often harmful ways. The
pervasiveness of misinformation on digital platforms—particularly social media—has
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significantly altered the way individuals form beliefs, interact with others, and participate in
public discourse.

One of the most striking revelations is the extent to which individuals are exposed to fake
news and their limited ability to verify its authenticity. This vulnerability is amplified by low
levels of media literacy, making individuals, particularly in semi-urban and rural areas, more
susceptible to believing and sharing false content. Emotional manipulation and sensationalism
were found to be primary drivers behind the virality of fake news.

The confirmation bias and echo chamber effect highlighted in this research illustrate how
digital platforms contribute to ideological rigidity. When users consistently engage with content
that aligns with their existing beliefs, they become insulated from alternative perspectives. This
not only narrows their worldview but also increases polarization within society, fostering "us vs.
them" mentalities.

The real-world consequences of fake news, including mob lynching incidents and
communal violence, particularly in India, underline its dangerous sociological impact. These
events show that fake news does not merely distort facts—it can distort reality itself, prompting
individuals and groups to act on false information with serious consequences.

Additionally, the growing distrust in mainstream media and the increasing reliance on
unverified sources reflect a deeper crisis of institutional credibility. Many respondents viewed
traditional media as biased or politically influenced, thereby turning to informal channels like
WhatsApp forwards and Facebook posts for "truth." This shift further fragments the public
sphere and weakens democratic engagement.

Importantly, the discussion points toward the need for systemic interventions.
Educational institutions must play a proactive role in promoting critical thinking and digital
literacy. At the same time, tech companies and regulatory bodies must work together to
implement stricter checks on the spread of misinformation.

In conclusion, fake news is not just a media issue—it is a complex sociological problem
that affects trust, identity, social cohesion, and democratic processes. Addressing it requires a
collaborative, multi-stakeholder approach involving educators, policymakers, media
organizations, and citizens.
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CONCLUSION

The phenomenon of fake news represents a profound challenge to the modern information
society. This study has demonstrated that fake news is not merely an issue of misinformation but
a deep-rooted sociological concern that significantly influences public opinion, social behavior,
and democratic engagement.

The widespread circulation of fake news—fueled by social media algorithms, emotional
appeal, and confirmation bias—has created an environment where misinformation often travels
faster than verified facts. The consequences are serious, ranging from public confusion and
political polarization to social unrest and violence, particularly in the Indian context.

A key conclusion is that media illiteracy and declining trust in traditional institutions are
at the heart of the fake news problem. Individuals with limited digital skills and critical thinking
abilities are more likely to fall victim to misinformation and share it further, unknowingly
contributing to a cycle of distortion and distrust.

While social media platforms play a central role in the spread of fake news, the solution
lies not only in regulation or technology but in education and awareness. Building a resilient
society requires empowering citizens—especially youth—with the tools to critically evaluate
information, verify sources, and make informed judgments.

Ultimately, addressing fake news demands a multi-dimensional strategy that involves
educators, media professionals, policymakers, and the public. Only through collective action can
we hope to preserve the integrity of public discourse and protect the fabric of democratic
societies.
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1.1 reggar &1 AtfRcy

SH LU & 3227 dF 36 F3lar AR ISHABSHITS dh Hr gatar Hr Joer
FET ¢ ARG dfher &) dopt i aTHAT W eI Afd & fIT 9g T Ageaqot
AT, e & Aar 3R w3y S T a7 W AR &1 SF F 1 yeda afdes
fRaurel & foT yq@ S &7 F7RT W@ IS, ATgeh, e 3R 30H Seidrl Sent
FT Ul favewur §| s Fr Iwerar a1 fAwednt fr ggae & 3R S @@
3T & o Afa-Fatant & v syl § d% & awaar & o oEhfaar

1.2 9% 30T F1 IR=F

dfsher e Fr dcTaryr & FHREIAT FHAGS H dgd AgcaqoT HfAST AT §
U Th dh F Ho FF Al Tad ThT a1 3R 3¢ IUR &1 § IfFaea 3k
Hed FURFAT| HHA dlX W dF &1 31T § v FEAr A7 Sfhar gl Al & Farg|
dfshel AT Aol & @Y, S H1 w1 95 @7 ¢ AR fafawar gor @ g1 ImyfAw I
faffesT R & FF FAT § S T F I, Uel HI gEATA0T, HAAT AT 3R
sfegferal &1 gIala rad, Je SarT ardel i giaen kuT giaem, g & fow
fafatr dare, amaR 3eANN I A AT, TXER HI FAgg el 3R fager IR &
faca awor| safaT 39, dF Sao ¥ & Iy G §, sfew 7 § Ffee o sar @
gl Uod &5 aul #, ¥R 3¢TNT F $& FASIEGR Hd F YR IR 33D
griaer fonar g

1.3 sm$.ArH. d% 3R dF 3itE sEtar &1 afmw

1.3.1 rsAmEHINS dF

ssigaa #fse Us Feavcac @R 3w sfear me.dndr) qof F@rffAca arer
FeTI& ST & 3w shfse 3R fader oA, S asicr # wuifa frar amam ar
1994 #| HAel HUT T FATAT 1955 H favg e & T Ueh FYFT 36TA & &7 H
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g% NIRT & TdoIfas &7 F &%, 3N Tda@s 87 i a7 FuEar go= F &
W AARAT 3gaer & fov aRASer feadior s dides # weq &
e 46 gfawd a 7 & 715 N T 1998 & ORT H AR i =
OIdoifaier U & ARIH ¥, & & H Tx 3fFadl deenefdcd a¥ 2000 & WX
gdog ISHLE. dF & dF % FAgU H AIET Fed av 2001 7 & ifa-weis
TAFGT A #@ifad, 3R 3mE.AEgarT Areafas s @ S faed a¥ 2001 3R
faea a¥ 2002 # dEyEra A & faw| (S .d.dF) Fust & eIy a8i6y,
ISRIT #H §, AR G Yalipd FATET SIREs H gl @3 & & 7 & faawor
deTell AR AUV Tegaedh Hufadi & ATA & sfchdl, TR Hided AR AT Ao,
I dfher 3cural T v fAEgd H@er Yel aXar & 3N FrRe AR e et &
foT facdg darg| o @ 5275 em@md 3T 15589 § & HX A wAUA| S
d T ARG F 3raTar T 17 ¢t A 3ufRAfa & 3RS dF IRT & 93
IR Sl A T TH g1 WA dF AT &1 qa8 371 Heir a7 &1 9 g, Fwe
Fol AR Hafed T gl

1.3.2 dF 3itF ssiar

der 3 F3iar (Sfe) Te Sfher 3R facdiT dar v § S Rd TRER & ariAca H
g1 131 fAfogsT ot & @1y, 218 ffoae AR sferk & Fo Fost, 31 100 Fr
AT ueea 9 FRTe, Ig ARG T IET I 937 ISR TaIAcd alel S
gl & 1145 ¥ {& fram arr § ®isd Jaildel 2000 AT 2019 & &9 H| did & 918
Fol HUfcd 9T & HUF g1 3,583 fced, t& dAcas 3,409 & U @3 AR
FrATdr H &, 3R 7T 1,657 TATH Ig Sfchar &I T TaEqgd J@eT YeTel Xl g
faffiet R & AU & Aegw @ FiRe IR ger T & v 3ar 3R
e ot dlad 3R 39 [FAY gges Fufaal 3R @3 & &3 7§ g &
AreIH § dfdhar, Hise F15 IR e FAAeeT| THH o FIET ¥ [ d& 5,452
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Rferger 301 (§F 3% wsten17 fAdeR, 2018 I, HRT WHRX F IF 36 sl &
o $r aivor I, IRT F Y JIA 98 HKUEIAT I g0 & v [Fear d=, 3k
Sl S| & UF HIFd SR & AT T .14.82 RfodsT (Fg A=), f@org g @
gell  aled-cdBT St T F®Igor g, e S 3w sfEar (wadem) 3k
HEAINSAITS dF & 91 3§ ST I NG G §91 S FAM1 S 20 Fars,
1908 &I HERIST Rl ISNId & FSlal & Tl Tod H FA-—T IR-AT FIGIRG
MIHATS I, F3laT & HAGRIST 19 Jolrg, 1969 N HRA THR 13 318 &3
HRAT aIfOITSTeh debl o AT s FI TSCIIROT fohaT| dF o gdieg rar a=r or
T oTH FATT aTell ATdolfieh &1 & 3Ushd| (FHAR IR H - S 3% s3ie)

2.1 FRTSET FHIET

T Aifgcy Teer fray st eer IR 1 v AT 39T &1 Tg U 3w Hid
T TRE FIH FAT g, YA U OFgd 3R TUSC &F A GATIABN F @ I
HFATY &r g1 AhAT Teh I 3YANRT F bl & 3oleh LTI & Tl T
& o wifgca @fan| afeey & Feftar & s A Foel ded g =a § &
frdlT FHEDT &I o A & [0 Tl bR HT AHJHYUTA Tehelleh T 3UAT HIEAT &
3R 3rdha #, FI1 Ao 3reags 7 Ao gl ) yHe 93 @7 2

2.1.1 99 AN 2010 gf&yor # aroiiedes e 3e]urd faeewor &t 3@t 1 5aH
forar 3nhierr| Tacca 31]UTd &1 3UART SYedT, dRefal 3R 9 &7 *hfse qoracar
&l 3Teholed oA o TIT fohar I/ a1 Y@ Ef&Tor 31hiehr arfoifeden deh| 3eTerr ATelel
¢ & d% &1 THT ygdd § faAWor & ugel & asi # S guR gam dfkEs
facd &7 E3ma # 2007 # Hehe, Ugicd H Teh AW & AT dgelld 9T I0:T,
2008-2009 # XA WX| G0 INARAT A Sfeher 3T, SH% INUMH FTE®T HATS H
frae, A aXerdr, 3R Hise qoraear feersdr
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2.1.2 (FSToR, 2004) oGHhi ATdcdiT SATARRT G Teh JeIIA fohar, o =@t § &
9 A NV & AcdhT ggdfa I A AR gofer X e # e dal 3reageT o
Ul (ITeTSIEcll, GaTdN,faRewor & fu aleldr, HYfcd & I[0Tdcd, SEH 39T 3R
fders fagervon) Alsa, S 3¢ WET & HIFI| WNAA Gohdl & AlSA H 3ANT
X S H o Amr o o IR sufaat Ak SfEw gmes & o
IG136 - ThR| 3o UdT Iol frsd My H S aterar 3 ¥ ge W &1 39 Axcar
& faeior & fSes [@eme &9l & facda sgura f gorem i o7 F@ach § 3R
g Tfld § aRerdl, Afeadr 3R %2 & 33Ul & 3Ur| Hedied & fow 3uaeT fho
Sl arel EfeahIo & @ Uefdeia fRufd 3R 3uafsyr ey segura &1 I8 v
ol & foU Th FAgcaqul 3YUT § Fu HI facdar R f[eewor & 3mR @«
fAaer 1 foly, Fife I8 weft ugesil &1 Hedihed adr dfdcdy faaor & Ao &
AT e = T e Tl

2.1.3 (@3, 2014) 9T |l AR & FATIIT & 96, Rad-aRIATNT fafFafzdr
heel AU IR Yg FW BT Hurd S Igarel W A gH & 715 3NTh
AT AT 3 UTd, Reldl delld AT &l 3YANT HIF-IHFHANT ST T Taelyor
A & AT fFar mar ar @gaa o AR & dfFr gifcss Fufaat i vw a1
GEIAT H| IRUMA, T HFITd Th off & BT TdTds Hohdl I 3R N &

IJHYUTT FRYOT
3.1 eI FT 3227
1. AL AR, dF AR o 306 F€ia & [edg ggda & georem 3R
T A & U]
2. dl Fr Rerdr, ieddl AR amerggar Hr FFufd &1 fagewor & & faw)
3. dof & Tacdi™ gt & dg« & fav @isr 3R gara ¢ & fav
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3.2 IgEU IRFeTT

1. & 3T sEier 3R IsEREHRTE dF & Ry yede 3R wemasherdar &
W0 w & foT, rfai@d feid swWied dedl &l 39T aldh IR
forar arr gl

2. ITSHISHINS 3N dh 3P & ey Jeded & & Hs AGeaqol IFeR gl
gotdT, 3TIA, foaer, For Hufcd 3R g oM & Haeh # Fsiar]

3. FSERMEHRNS 3R dF 3E & fOcdig geeid & &g v AgcaqoT JaR goreT,
HA, A, For AYfed 3R Yg o1 & Hest 7 asien|

3.3 AEITT T ST

BISATIIS $8 HAHT g IGET H Ueh Hgcdqul d ¢ difsr Ig giafkad g a&
foh &t &1 39T fhdT STAT & PATAr & HATH Sl Hhadd el & Ul faeda
fafer gaeer &1 fager «ifd oX wemg gsar § geusl ganr fev v Ao g ety
fRIanfacdh 3R A JIdr HI FHT &7 & IR A FRIG O TEF 9 q9d T3
aifoifoash deh el AGhl 1 FaT #Xd ©1F My Ty Fufd & aRomar &
AST H Y HEIAT @0 Sl dor| Ig eMer 34 et 8131 9T Tehrer srelen fSiaad
de 3w FEier 3R SHBTSHIS dF vHdd, WY & A Al dF UE gEy ¥ N
JoleTT A &1 Tg gAY TETIAT HAM Sl T v 3R HASNRAT Y FHASTAT

3.4.1 3T °€I%
YT HafAd dhl Fr ari¥es RO § vy frv v Aeaf@«+ st o 3maiRa §,
forare, ¥FAMR 99, 9FHW, 9SG, crdae, Fdagtor Rdic, oy 99, d€dse,
Jeqse, 3R 33T gdeae ¥ ¥ 39y JId| Adieldd, 3IEI9da & fau 3er
SIS & ThT fhar arar or 3R dF 3% s8iar & afte Rae 3k 3e=
EEQIRGERIEDI
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3.4.2 rePYT A
gg e 2021-22 & 2022-25 ds 9T 9T FT 379t do el gl

3.4.3 321 fardwor #r fafr
eI & fow, AreafAs dial & v f6T a0 Ser &1 faeevoT e 3egurd garr
frar srar § 3R arofiewor AR fEay gfafafica & arEt gann feamr =@ g1 ser
a3 fAReWor A3 T A AR FTYE HT 3T Fh Sl earT fohar
U7l HFUTd fALATOT HET ®F & 39T fhar Sirar § o iy veda i g +i
rafei@d 3rgurd 1 39T fear amr

1. A¥eldl AeJuTd

2. Hicddl Heurd

3. SmHYCAl AHeJUTd

3.4.4 regges i HAT
YIS A Fo 90 §, S A gdeg § afe sregad & sy gt 8 8« @
THAST| 36 HIIT H S AN &
1. 9T Q¥ RE ¥ #AeAfAs 37 W AR aar g S ddelfas §9 4
39l ¥ Thd fohar arm o1 arf¥es ROE 3R d Jeasd| I8 ser, 59 RO
# fe@mr a1 @hdr §, 8 Al gohad fasr 3 3R &% & ardafae Rufa
&1 gfafsfaa & s gl
2. FFEU o g o adt aw @faa 2
3. g MY FT Ul FI FAR HA & foIU wdcd eAGw FqE & Fehal gl

el ad IHT ATAT ST 8
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4.1 2o yfafafte s sgrear

cllHHadl 3101‘-II('|
1 Y€ WH HJUG-TE 3T & dr gfaerd & T 7 Faer T Aid Har gl
Yg o IR g foshr|

Special Edition

E-ISSN : 2584-2900

YS AT 9T = Yg 1 - Yg fashr %100

AT AR TH

T & F3lar Ifura I dF dF guTa

US AT e Tahr g o g T

9§ d% 3P TSIeT 3T Mg HISTRRNE §& | 3TuTd
g o g fas e oM | gg faen
2021 5395.54 44061.28 12.24 9726.29 52739.43 18.44
2022 1383.14 42199.93 3.27 9801.09 54156.28 18.09
2023 2431.81 43648.54 557 6777.42 54965.89 12.33
2024 433.52 49770.61 0.87 3363.30 63401.19 5.30
2025 546.19 75983.65 0.71 7930.81 74798.32 10.60
SRS —2.59 S IR 12.95
BANK OF BARODA AND ICICI BANK
H Columnl mColumn2 Column3
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weH Ty

1. A-SAMADA (2007) B3¢ 3R qdmaT sl &7 JolelicAs fagewor dfas Setel
faca 3k 3fds garR IR & - dF 3w sEiar dF 3w sSler @ o
https://www-bankofbaroda-in/aboutus-htm

2. &t d 9T wdefae & 3R Aol & gedle I v JeleicHs 3eade ARd
# Qo doh FaAY YU R AASS A gaen & IR H|

3. rud.gasd (2016) ey 9geek PNB 3R HDFC d% & & JodlcAs
faeeIvor e |

4. HARTET /AU Sheforalg, 3 & (2014) RAdT dalld 39T depi T Soig
e W SReIdr SHS DI ATYAT|

5. foedt e e Shua. ag @ oA (2014) FN AFaedr sa & Aed
geelel dl Ueh IHR faeeiyor)

6. JAMT Sielel 3T IFSfET U3 Eaa Rad|

7. 9%, Y T UsaE Reieffcdy Hifgcd Hded JehlRle|

8. I, & (2015) W fAAYOR Hdaifae &7 3R A &7 &1 veh 3reay|
ARSI

9. STl 3% ool AdeACIds, 3R FTaS, wAl (2010)1 gf@or A arfifsTs
d% ggded &1 ve facd@ gurd feewur el srdemer 3R faed @
3nhrT efteT

10.9r.T8.91g| (2006) SR dfHar 3T & TS AT H IFR-GAT FSAAT FHT
faeervor 3 HfEe| 38 ICFAI Siae 36 Adesie Rad|

11.91T, 3F T (2014) RAfdee dF IR Fr &% & AedT v &1 &
JAATCHS LTI |

12.31R.TH. (2002)1 3@REHT afoifcaes dhr T 3cdaes carar iR wedd &
el | YU
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afdawer v aIfteT: Wawr, IRads #R aREae gamee

3T, sifda 3rrare
HEF WIEAS (Afrdedrn)
#t oo RAeafagare, (A.9.)

HIRIRAI

aferdenel, St cATiHcalad, dicdary 3 dEpfa & Farfger § 3maT & Jar # Fad
HIGTTcHS AT TdTcHe AT o gl Teh FHgeaqul e afafafer o a1 gdr gl
Scold aftgs aReeT & JI9 el F1 T 3UMFdEKy AR BfScdea gar s @
g, d9 aIfored 3R dfeidee & ST &7 a9 3R T I8 g1 T IET &1 Jg M 97
sH RTINS TEY Pl JCITA FAT ¢ b [bd TR d0IeT dfeldedl &l MAH
Terar AR AfRas Ugdel Yol AT §, 98T g@dl 3R 3&T aroifodss 9HTd & HROT
el T Alfeishdr, icpide e AR Tadaar o gsfad gidr gl

s MY H IRURS HARAT Fell & fded A oI FHS Bfaeed 3¢ dF
I AET I GEJT B §U T A 1 S fhA1 a1 § o6 Felrehx &1 sfAehr
HH FGell §—3HF g FHdd Teh Folelehdl Ael, dlosh Ueh [AUuTetehdl 31T 3+ off gl
g & g 7 fazevor foRar IR § TR el SI9IR, SifseT, fSese 3g@er ik NFT ST
dahailehl o &oll & HY JONeds TITT & el gl 39 MY &1 vy I8 § &
dforderer 3 aifisy gl &1 WER WgA9T 3ETH g, fohg 38A Held T

TGAT & T TATcHSAT IR AFTas ScaRalded H Foir gl

dier ereg
dferdehdl, AOISY, el dTSIR, el TAYUTH, HERTA, 3318 3ANT, FHell A, FeATHR,
STS3T, FellcHS Hed|
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QEATIEAT

aferaser 7 $TAgE AlTd TFIAT & fagrd fode & g gl a% a8 &y aedr &
Hfdhel &), 3reidarear & fAfeafa gi-, ar Haredrels agfaa—ad I H Far J o
had dHicd Fr 7T Srell g, Ifed FAS, gi 3R FEpfa F e Fr o gfafefea
frar €1 dge IE Foll TS IR AT H gAY 2, TR FATRRI AT 38T dhadl
HICHATIHSTTFT IT HGT &I UYL FiaT ATl WG AT & T o) sifsa AR
IUHIFATAIG HI §, TRl el HT Th IcU1G df IS ¢

yfd 3R 3R YT 7T 7 aferdeer Iedad GEm3 3R Fagear
de diffd 76 Wl 7 Bosa wa, s el e $s8, freat 3R
arerer HifEar coewEd X f@E ¢t 81 saFr FRUT I § TR avleg o der &l
U T Siide], Teh 7T dIoiR 3 U A7 #9 Ui fohar gl oifhd g M @aw g &
TEI aIUIed HAPRI T Ig &ard 1 SToidr ¢ fo6 9 SR 61 AT & FfER e
Y, o 3TOEr AR 90T & aEr|

S MY UF & ATEIH T §H TE Sielel I 9IH X | & 5 Fa7 dfedsen
T Yg SATITRERUT ITATcHRAT & foIT TGled g AT Hehe? FAT IMTh T & el
FATRR HT NAd W@l AT g? IR FAT Fell A HAHAT-3IFR Alfeehar AR
AEHTdd Hod—38 AIRE Fihar # GIaid & Fohdr g7

EEAL ]
1. dfdehell T4 dIUIsd & RTINS il s [GRelvor Hier|
2. Ig GHS f6 IO o el & To®9, Hod AR g&gfd &1 Hq wifag e
gl
3. 3MMYToeh FIT H FellhRT & HHA 3T T SAEAATR GATAAT I I@iTehd AT
4. el & JIRYAR H f3facer AregAT 3R AU deheiierl T H{fAHT FGASTATI-
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5. el 3R MR & Aol &g aAfds IR AEpided TTOChIVT FEId AT

aReed=T

1. Hy: a1fofsaes SeiR 1 AT dfddeer & fAvgaeq 3R Al I geriad ST
gl

2. H,: f3f5eca woewid 3R s-aad o Tadd FaeRi & fav s 3@ Jerw
el

3. Hy: afadser &1 ifa-caaarfieor 3as aicefae 3R wacas Jear o
FHAAR AT ¢

4. Hy: FllhR AT TGI A Tk 3IA & §F H TAMAT H i fGem 7 3R
& T &l

5. Hs: &ell 9OIR 3R 3YHIeFdIdlc & Gad & dold YRURSG holl3iT oh &I H
HH IS T

ey faFar

1. ¥faefe aRvew

ARAT ferderelr & WO AGT fAAT0T, T3t & @&7or 3R enfis 3rgsoEr 8 g3
W 8l 38 AT FHAhRI HI AT IIed gl ATl WG IMYAF Frel H T&Th ol
SIE 3UATFAT & of o g, 30X 319 Fell & IR H gfaeqe’ &1 FHAT T 92T gl

2. HAT FT ATTHTANHIOT

At dr srere, sifger, Bemea, b 3R A & afaawar i gfAwr aemar s
gl 3T IR, FagTer, FYIH Aich 3R 3HTclse Tolchld A Hell3il ol cAMATReh
3cUrel H deoT @© ol

3. FAER & HfAFT F TRad=T
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3T T HATHR hddl FolelohdT 6], Todh AUUAHRAT AR 3eIdAr of §1 39 7 dhad
IS Tl FoIle gl &, dfod 30 9ua AT 3R TeRIdeaNo oY ST gar g1-
4. Bfoea g 3R §Fad-

Instagram, Etsy, Pinterest, Behance I TThiF o TadT FeleRI & dfikaes g2t d&
ug ge7 H FErIar & g1 f3f3eer 3 3R NFT (Non-Fungible Tokens) S HAdMIRT & el
F ISR T AT ARTH =T

5. Afawar 3R wepfas Rar
aIf0IsT & &ald H &5 TR Fol shad 'Saz (Al g6 @fFg | adr &1 a9
Aifershdr, @repias dageadierar 3R faareledr 9X d&e 31 d&dr ¢

sy

39 MY & fAsHvEawy Ig Toee g3 & dfcdewar 3R aiftsy & g v Sfea
fohg 3aRer FeY faeaAe &1 aI0sT & ST@T FedRI & TehiasH, ggarT 3R #g
fear &, a8l 58 &oll 1 U d off FIT &1 S FolT FT A & A gRafd "Icure”,
sifSar 3R foshr & ATSSt A 3T S o¢, At 3T Aifas 3R aivefas Tawy
EENCE I

SR T ART F Fell A 37AF FoIo, 3UAY 3R kg dF /a2 941 §,
fhg sa% a@rg & 3 IR sTH TS, fAfqyar 3R AwfRcafaa s @ifda g aoh
STt 81 %3 IRAR HATl—SId HAYSA], TedlTa, s AT GRell—hdel Folldel a¥q
TR g 15 g1 Bfoea 3¢ 3R NFT ST AT Tt o o derr & 3w Fog & ar
JRT 8, W 307 ¥ TS YT Shddl e AT 3§ T g1 9ifed-

SATAIT Jg 3ATH ¢ foh HollhR, Hell AU, TWHR IR AT Tt e
I8 giAfRad & & dfddehel dad d6R & o H T oo, dfeh 3TH HcAT—
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Transformational Leadership and Organizational Innovation: Driving
Change in the Digital Age

Mrs. Afsha Ali'
Devendra Niranjan
Aryavart University, Sehore (MP)

In today’s volatile, uncertain, complex, and ambiguous (VUCA) environment, innovation is no
longer an organizational luxury—it is a necessity. This paper explores how transformational
leadership serves as a catalyst for organizational innovation, especially in the era of digital
disruption. Drawing upon leadership theories, real-world case studies, and strategic frameworks,
the study highlights how visionary leaders foster a culture of creativity, agility, and continuous
improvement. It also investigates challenges in implementation and provides practical, actionable
recommendations for fostering innovation through effective leadership. The research emphasizes
the significance of emotional intelligence, strategic vision, and empowerment in leading
organizations toward sustainable innovation.

1. INTRODUCTION

The 21st-century business landscape is characterized by rapid technological change, global
competition, and evolving consumer demands. In such an environment, organizations must adapt
or risk becoming obsolete. Innovation, both in products and processes, is the driving force
behind this adaptation. However, innovation does not occur in a vacuum. It requires an
environment that supports creativity, risk-taking, and experimentation. Transformational
leadership has emerged as a key driver in cultivating such environments. Unlike transactional
leaders who focus on short-term goals and task completion, transformational leaders inspire,
challenge, and motivate their teams to exceed expectations and embrace change. This paper
investigates the link between transformational leadership and organizational innovation,
presenting theoretical perspectives, practical implications, and strategic interventions to align
leadership practices with innovation goals.

2. UNDERSTANDING TRANSFORMATIONAL LEADERSHIP

Transformational leadership, introduced by James MacGregor Burns and further developed by
Bernard Bass, consists of four core components:

1. Idealized Influence: Leaders act as role models with high ethical standards.

2. Inspirational Motivation: Leaders communicate a compelling vision.

3. Intellectual Stimulation: Leaders encourage creativity and innovation.

4. Individualized Consideration: Leaders provide support and mentorship.
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Transformational leaders do more than just manage; they lead with a purpose, challenge
the status quo, and foster an inclusive culture of innovation.

3. ORGANIZATIONAL INNOVATION IN THE DIGITAL ERA

Digitalization has disrupted traditional business models. Companies such as Netflix, Amazon,
and Tesla have revolutionized industries by leveraging innovation and technology. However,
innovation is not confined to tech giants; it is a crucial element for survival in all sectors, from
education and healthcare to agriculture and manufacturing.

Organizational innovation encompasses:

Product innovation: Introducing new or significantly improved goods/services.

Process innovation: Changing how goods/services are produced or delivered.

Business model innovation: Transforming how value is created and captured.

In this era, organizations need leaders who not only understand technology but can integrate it
into a broader strategic vision that mobilizes people toward innovation.

4. THE INTERPLAY BETWEEN LEADERSHIP AND INNOVATION
Leadership plays a critical role in shaping the innovation culture of an organization.
Transformational leaders foster an environment where:
Failure is viewed as a learning opportunity.
Employees feel empowered to contribute ideas.
Collaboration across departments is encouraged.
Risk-taking is supported within reason.

Such an environment leads to increased employee engagement, creativity, and knowledge
sharing, which are foundational to innovation. The leader's role is to remove barriers, allocate
resources, and provide strategic direction.

5. CASE STUDIES OF SUCCESSFUL LEADERSHIP-DRIVEN INNOVATION

Case 1: Satya Nadella — Microsoft

When Nadella took over as CEO, Microsoft was seen as outdated. Through transformational
leadership, he redefined the company’s vision, embraced cloud computing, and shifted the
internal culture from “know-it-all” to “learn-it-all.” Today, Microsoft is a leading innovator in Al
and cloud services.

Case 2: Indra Nooyi — PepsiCo

As the CEO of PepsiCo, Nooyi introduced the “Performance with Purpose” initiative. She
emphasized health-conscious products, sustainability, and employee well-being. Her leadership
sparked innovation across product lines and strengthened brand loyalty.
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Case 3: Elon Musk — Tesla & SpaceX

Musk’s visionary leadership has transformed multiple industries. Despite risks and failures, his
ability to think long-term, challenge norms, and invest in R&D has positioned his companies as
leaders in innovation.

6. BARRIERS TO INNOVATION UNDER TRANSFORMATIONAL LEADERSHIP
Despite its potential, transformational leadership is not a cure-all. Several challenges may limit
its effectiveness:

Resistance to Change: Employees may be hesitant to adopt new ideas.

Risk Aversion: Fear of failure can suppress innovation.

Lack of Resources: Innovation often requires time, money, and human capital.

Short-term Pressure: Market demands and quarterly results may shift focus away from long-term
innovation.

Misalignment: Vision may not be aligned with the organization’s capabilities or market needs.
Overcoming these barriers requires consistent communication, strong support systems, and
alignment between strategy and execution.

7. STRATEGIC SOLUTIONS AND FRAMEWORKS FOR IMPLEMENTATION
To effectively harness transformational leadership for innovation, organizations can adopt the
following frameworks:

1. Innovation Leadership Model

This model combines transformational leadership traits with innovation enablers like:
Open communication

Cross-functional teams

Incentive systems

Continuous learning

2. Kotter’s 8-Step Change Model

This model provides a roadmap for implementing change:

. Establish urgency

. Form a powerful coalition

. Create a vision

. Communicate the vision

. Empower others to act

. Generate short-term wins

. Consolidate gains

. Anchor the changes

. Agile Leadership

W 0 I &N D B W N —
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Agile principles emphasize customer feedback, iterative development, and flexibility.
Transformational leaders adopting agile mindsets can foster faster innovation cycles.

4. Design Thinking

This user-centered approach focuses on empathy, prototyping, and experimentation. Leaders
who promote design thinking create a culture of innovation focused on solving real-world
problems.

8. FUTURE TRENDS AND IMPLICATIONS FOR MANAGERS

The future of innovation management is intertwined with digital capabilities, ethical leadership,
and global awareness. Key trends include:

Al and Automation: Leaders must understand AI’s potential while navigating its ethical
implications.

Remote Work: Virtual leadership requires new ways to build trust and foster collaboration.
Sustainability: Innovation must align with environmental and social goals.

Employee Experience: A focus on well-being, diversity, and inclusion enhances innovation.
Managers must become transformational enablers, integrating technology with human-centered
leadership to drive sustainable innovation.

9. CONCLUSION

Transformational leadership is a cornerstone of innovation in the digital age. It empowers
individuals, aligns organizational vision with strategic goals, and cultivates an environment
conducive to creativity and experimentation. While challenges exist, a proactive, people-
centered, and adaptive leadership approach can unlock vast innovation potential. By integrating
strategic frameworks and fostering a culture of trust and purpose, transformational leaders can
guide their organizations through change and toward long-term success.
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"Strategic Innovation Management: Challenges, Opportunities and Future
Pathways"
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Aryavart University, Sehore (MP)

ABSTRACT

Innovation has emerged as a fundamental pillar for sustainable success in modern organizational
management. This research paper delves into the current status of innovation in management,
explores the core needs and drivers, identifies prevalent barriers, and provides strategic solutions
through real-world case studies and theoretical perspectives. The aim is to present a
comprehensive view of how innovation can be nurtured and managed effectively in evolving
business environments.

1. INTRODUCTION

In the contemporary era of globalization and digital transformation, innovation is no longer
optional—it is a strategic necessity. Management practices today are increasingly shaped by the
pace of change in technology, consumer expectations, and competitive dynamics. Innovation in
management not only refers to new products or technologies but also to fresh ideas in leadership,
processes, structures, employee engagement, and customer interactions.

While numerous organizations across the globe recognize the importance of innovation,
there exists a significant gap between intent and execution. This paper aims to analyze the
current state of innovation in management, determine what organizations need to truly innovate,
explore the common barriers, and provide actionable strategies for overcoming them.

2. CURRENT STATUS OF INNOVATION IN MANAGEMENT

2.1 Global Perspective

Globally, businesses are investing heavily in innovation—particularly in digital transformation,
artificial intelligence, blockchain, and agile management frameworks. Fortune 500 companies
are setting up dedicated innovation labs, acquiring startups, and collaborating with research
institutions. For instance:

Amazon uses customer-driven innovation backed by Al and data analytics. Tesla
integrates rapid prototyping and iterative innovation into its core manufacturing and design
processes. IBM promotes open innovation through partnerships with universities and
entrepreneurs.
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2.2 Indian Context

India has made significant strides in innovation, especially in the startup ecosystem. Government
schemes such as Startup India, Atal Innovation Mission, and Digital India have encouraged
young entrepreneurs and tech-based innovation.

However, traditional corporate and academic institutions in India still face challenges
such as rigid hierarchy, resource constraints, and a risk-averse mindset. There is a need for a
cultural and structural shift in how innovation is perceived and practiced within Indian
organizations.

3. KEY NEEDS FOR FOSTERING INNOVATION
To embed innovation successfully into management systems, organizations must fulfill several
fundamental needs:

3.1 Innovative Organizational Culture
Encouragement of experimentation, tolerance for failure, and support for diverse thinking.
Creating a psychologically safe environment where employees feel empowered to express ideas.

3.2 Visionary Leadership
Leadership that promotes creativity, long-term strategic vision, and flexibility.
Leaders must act as facilitators and mentors, rather than just controllers or evaluators.

3.3 Talent Development
Hiring for curiosity and creativity, not just qualifications or experience.
Providing continuous learning opportunities and upskilling in new technologies.

3.4 Customer-Centric Thinking

Innovation should be driven by real customer needs and insights.

Involving customers in the innovation process through feedback loops, beta testing, and co-
creation.

3.5 Technological Readiness
Investing in new tools such as AI, machine learning, [oT, and cloud platforms to enhance
operational innovation.

Despite understanding its importance, many organizations struggle with innovation.
Common barriers include:
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4.1 Structural Barriers

Rigid hierarchies, bureaucratic decision-making, and outdated systems slow down the innovation
process.

Lack of cross-functional collaboration and departmental silos.

4.2 Resource Constraints
Limited budgets for R&D or new initiatives.
Inadequate technological infrastructure or innovation enablers.

4.3 Cultural Resistance
Fear of failure, unwillingness to change, and skepticism toward new ideas.
Employee disengagement or lack of ownership in innovative pursuits.

4.4 Inadequate Leadership Support
Leaders may prioritize short-term profitability over long-term innovation.
Absence of role models or innovation champions within the organization.

4.5 External Challenges
Uncertain regulations, intense competition, rapid technological obsolescence.
Market unpredictability and changing consumer behavior.

5. Strategic Solutions for Enhancing Innovation
To overcome these barriers, organizations can adopt several actionable strategies:

5.1 Promote Open Innovation

Collaborate with external stakeholders like startups, universities, customers, and even
competitors.

Establish innovation networks and participate in global innovation ecosystems.

5.2 Establish Intrapreneurship Programs

Encourage employees to develop their own projects internally, with time and resources allocated
(e.g., Google’s “20% time” policy).

Set up internal innovation labs or “sandbox” environments for prototyping.

5.3 Invest in Digital Transformation
Use tools such as Al, big data, automation, and collaborative software to drive operational and
customer-centric innovation.
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5.4 Build a Learning Organization
Promote knowledge sharing, continuous upskilling, and reflective practices.
Create mentorship programs and innovation bootcamps.

5.5 Recognize and Reward Innovation
Publicly acknowledge creative contributions and risk-taking.
Create tangible incentives such as promotions, bonuses, or innovation awards.

6. CASE STUDIES

6.1 Tata Group — Frugal Innovation

Tata has pioneered “frugal innovation” by delivering high-quality products at low cost. The Tata
Nano, Tata Swach water purifier, and Tata Consultancy Services’ innovation centers are
examples of Indian innovation tailored for local needs.

6.2 Google — Empowering Employee Innovation
Google allows its engineers to spend 20% of their time on independent projects. Products like
Gmail and AdSense originated from this freedom.

6.3 3M - Institutionalizing Creativity
3M has a long history of innovation. The company dedicates 15% of working hours to creative
experimentation. Post-it Notes and Scotch Tape are outcomes of this policy.

6.4 Mahindra Group — Digital Disruption

Mahindra & Mabhindra transformed its tractor and automotive manufacturing by implementing
Al-based predictive maintenance, loT-enabled factories, and digital platforms for customer
engagement.

7. EMERGING TRENDS IN INNOVATION MANAGEMENT

Design Thinking: Putting user needs at the center of problem-solving.

Agile Management: Iterative approaches for faster product development and adaptability.
Sustainable Innovation: Balancing profitability with environmental and social responsibility.
Decentralized Innovation: Moving away from centralized R&D towards crowd-sourced ideas
and distributed innovation teams.
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8. CONCLUSION

Innovation in management is not a luxury—it is essential for survival in today’s volatile,
uncertain, complex, and ambiguous (VUCA) world. Organizations that fail to innovate risk
stagnation, while those that embrace it stand to gain agility, market leadership, and long-term
relevance. To foster meaningful innovation, organizations must invest in culture, leadership,
technology, and processes that empower people to think differently and act boldly. Overcoming
barriers requires a blend of strategy, empathy, and persistent experimentation.

9. RECOMMENDATIONS

1. Integrate innovation into organizational vision and key performance indicators.
2. Break silos and promote cross-functional teamwork.

3. Invest in emerging technologies and digital infrastructure.

4. Empower employees with autonomy and tools to innovate.

5. Regularly benchmark against industry innovators and adapt best practices.
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ABSTRACT

It has recently been noted that the number of e-banking services is growing quickly. Globally,
digital technology is expanding quickly across many industries, including banking. Every bank
offers its clients e-banking services, which, when used, lessens the amount of people crammed
into the branch. In the meantime, banks were able to accomplish their objectives thanks to the
sharp rise in phone-based technology use. Internet banking and mobile banking are two different
ways that banks can offer their services to their clients they arefrequently referred to as E-
Banking. clients utilise a computer that is linked to the Internet to access internet banking.
However, just as e-banking services have been described as two distinct methods of approaching
clients, the general population is becoming a victim of cybercrime as a result of the widespread
use of e-banking. The usage of wireless to conduct mobile banking distinguishes it from online
banking. The study's findings show how e-banking security and privacy, responsibility, and
dependability influence consumer satisfaction both positively and negatively, as well as how to
avoid falling victim to cybercrime.

KEYWORDS
E-banking, Banking Industry, ATM, Mobile Banking, Debit Card, Mastercard Cyber Crime.

1. INTRODUCTION

Due to the effects of deregulation, technological advancement, and competitive factors, the
banking services industry has undergone a rapid global transformation. Diverse media
approaches, quickly developing wireless technology, and the internet's quick globalization have
created major commercial prospects in the financial industry. Many Indian conventional banks
have embraced new technological strategies to help them boost their profitability while lowering
transaction costs in order to stay in business and take advantage of the new prospects presented
by internet banking facilities.

Generally speaking, banking includes tasks including receiving deposits, disbursing
loans, facilitating transactions, and offering wealth management services. Commercial banks
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provide services including financial management and commercial loans to larger companies.
Investment banks provide guidance on mergers and acquisitions and assist businesses in raising
capital. Central banks, on the other hand, are responsible for overseeing the nation's money
supply, controlling other banks, and preserving financial stability.

E-banking, often known as online banking or electronic banking, is the process of
completing financial transactions over the internet. Instead of coming to a physical branch,
clients can access and manage their bank accounts remotely, usually through a bank's website or
mobile app. E-finance grows in lockstep with the expansion of the Internet.

E-finance, a subset of e-commerce, has distinct features of its own. While financial
services are data-intensive and typically do not require physical product delivery, the Internet
offers convenience, price transparency, wider access to information, and reduced expenses.The
two appear to work together to provide special benefits that enable e-financial services to expand
more quickly than other e-commerce industries. Nonetheless, banks must manage risks, comply
with regulations, adopt new fintech technology, and defend against cybersecurity attacks. Digital
banking and sustainability are growing in significance as technology advances, influencing how
banks will serve consumers' and businesses' requirements in the future. In general, banking
continues to play a significant role in contemporary economies.

Numerous scholars have asserted that the primary driver of e-banking's global success is
consumer adoption. In many developed nations, mobile payments are very popular. The use of a
mobile phone or other device to transfer money from a payer to a recipient, either directly or
through an intermediary, is known as mobile payments [1].

2. INDIAN BANKING BYSTEM

India's banking system is well-established, have been serving the country's credit and banking
necessities for many years. Banks' major responsibility is to make sure fluidity of resources from
depositors to lenders for both sides' benefit while allocating them efficiently. Banks promote
economic growth by improving resource usage efficiency. To suit the specific and diversified
needs of numerous clients and borrowers, the modern banking system is separated into several
layers. In addition to addressing the specific and diverse financial demands of individual clients
and borrower’s, this banking ecosystem pushes forward national economic growth and
development.

The Indian financial industry is majorly composed of - Scheduled Banks, Non-Scheduled
Banks, and Development Banks. Scheduled banks are those designated in the second schedule to
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the Reserve Bank of India Act, 1934. In India, there are currently 135 scheduled commercial
banks that provide financial services.

Additionally, local banks and cooperative banks provide financial services in a variety of
locations across the country. Around 9,306 Non-Banking Financial Companies which are
registered under the RBI as on date 30.6.2024 and all the 5 India Financial Institutions also meet
the requirement of borrowers by lending to specific industries or segments.

Scheduled Commercial Banks

These are banks which are listed under the Second Schedule of the RBI Act, 1934. They
generally follow RBI regulations and are eligible for loans and re-financing from the RBI. Banks
under this includes - Public and Private Sector Banks, Foreign Banks, Regional Rural Banks,
Small Financing Banks, and Payment Banks.

e Public Sector Banks: The Banking Companies (Acquisition and Transfer of
Undertakings) Act of 1970/1980 and the SBI Act of 1955 established the State Bank of
India and the Eleven nationalized banks.

e Foreign Bank: A multinational bank is a financial institution that operates as a private
company in other parts of India but has its headquarters located outside of the country. It
is mandatory for these banks to function in accordance with the guidelines established by
the RBI and the parent company situated outside of India.

e Private Sector Banks:Private sector banks are financial institutions authorized to
conduct business under the 1949 Banking Regulation Act.
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¢ Regional Rural Banks: In order to guarantee adequate institutional credit for agriculture
and other rural industries, the Regional Rural Banks Act of 1976 created the Regional
Rural Banks (RRB). RRBs can only operate in the areas that the Central Government has
designated. The Indian Government, State Governments, and Sponsor Banks collectively
own RRBs.

e Small Finance Banks: Small finance banks have been established to encourage financial
inclusion through providing basic banking services to underserved and underserved
populations, include micro and small companies, small and marginal farmers, small

business units, and others. These banks were licensed under the Banking Regulation Act
of 1949.

e Payment Banks: Payment Banks are public limited businesses licensed under the
Banking Regulation Act of 1949. Their primary operations are limited to accepting
demand deposits as well as offering payment and remittance services.

3. SECURITY IN MOBILE BANKING

Security is a key element in e-banking. Security in financial transactions is executed from a
remote location. There are some steps of mobile security used by banks. The first thing which is
checked by banks is the physical part of the handheld device. Indian banks do not use smart card-
based security and that is why they check various physical components of the device. The
application is a thick-client application which is used by most of the banks in India. If the device
gets stolen, hackers need at least an ID or password to access the application. User ID and
password authentication of the bank customer enhances the security of the mobile application.
Encryption and decryption of data is done properly by the mobile banking application. There are
some banks in India like United Bank of India, State Bank of India etc. which use one-time
password which is the latest tool to secure mobile banking transactions. It assists financial and
banking service providers in combating cyber fraud. However, this needs the user to be
completely knowledgeable and competent in e-banking and not reveal his OTP with anyone.
Rather than relying on a standard remembered password, the bank creates an OTP each time a
customer uses mobile banking. When a consumer receives an OTP by SMS, he must input it to
complete any request.

Types of Electronic Banking

1. Online Banking: By enabling functions such as fund transfers, transactions, payments, and
account access, online banking enables users to handle their accounts with ease via online
platforms. Along with a number of services like online transactions, account management, and
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bill paying, it provides convenience, accessibility, and security. Customers may simply trace
their spending patterns and keep an eye on their accounts in real time using online banking.

2. Mobile Banking: Customers may use smartphones or other mobile devices to monitor
activities, make payments, access their accounts, and transfer funds. Mobile banking, which was
designed to be convenient while on the go, provides easy access to banking services at any time
and from any location via mobile applications. Mobile banking includes features such as
biometric authentication for additional security and convenience.

3. ATM Banking: Using automated teller machines (ATMs), users can easily access accounts,
view activities, make payments, and transfer money. It gives 24/7 access to traditional banking
services such as deposits, cash withdrawals, and account inquiries via ATM networks. For
further convenience, ATM banking provides smartphone access and cardless withdrawals.

4. Direct Deposit: By enabling customers to have their paychecks, government subsidies, or
additional revenue deposited straight into their bank accounts, direct deposit facilitates income
management. Financial procedures are made easier by eliminating the need for paper checks and
automating monthly revenue deposits. Direct deposit additionally decreases the potential of
missing or stolen cheques and guarantees payment on time.

5. Electronic Funds Transfer (EFT): EFT services provide clients with a secure way to manage
their finances by allowing them to make electronic payments and transfer money between
accounts or financial institutions. It allows users to access accounts online and transfer funds
swiftly and securely using instruments such as cards or codes. EFT services also contain features
like real-time transfers and transaction alerts to help you manage your money more effectively.

6. Electronic Bill Payment: With this straightforward approach of managing financial
responsibilities, clients can pay bills online using mobile apps or web platforms. It simplifies bill
payments for consumers by providing an efficient way to pay utility bills, credit card payments,
loan repayments, and other obligations online. For added convenience, computerized bill
payment systems usually include recurring payment plans and bill scheduling options.

7. Online Investing: Consumers can purchase investments such as stocks, bonds, and mutual
funds via online platforms under e-banking. Users can easily and quickly invest in financial
markets thanks to electronic platforms. Online investing platforms also offer research tools,
investment advice, and portfolio tracking capabilities to help consumers make sound financial
decisions.
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Features of Electronic Banking

1. Convenience: Electronic banking allows customers to access their accounts, execute
transactions, and manage money at any time and from any location using devices such as
computers, smartphones, or automated teller machines. Customers can now execute basic
banking procedures without physically visiting a bank branch, saving them a lot of time and
effort.

2. Cost-Effectiveness: By removing the need for frequent trips to physical bank branches, e-
banking saves consumers money and time by lowering transaction costs. Customers can save
money on transportation and other expenses related to in-person banking by using ATMs or the
internet to perform transactions, which makes banking more accessible and inexpensive.

3. Accessibility: By eliminating geographical barriers, clients may now access their accounts and
conduct banking activities from afar, enhancing accessibility and financial management
flexibility. Customers may easily check their account balances, transfer funds, and pay bills
online or using mobile banking apps, regardless of where they are—at home, at work, or on the

go.

4. Efficiency: By automating routine payments, fund transfers, and other banking procedures,
electronic banking improves and streamlines financial transactions for people and businesses.
Customers can create automated systems to handle repeated tasks, saving time and ensuring
payments are made on time, utilizing options such as scheduled payments and recurring
transfers.

5. Security: To provide a safe and secure environment for online banking activities, e-banking
platforms prioritize security measures that protect customer data and transactions. Multi-factor
authentication, real-time fraud monitoring, and advanced encryption methods all help protect
consumer data and prevent unauthorized account access.

6. Enhanced Services: To meet a variety of client needs, electronic banking provides a broad
range of services beyond traditional banking, such as online account management, bill payment,
fund transfers, loan applications, and investment services. These extra offerings give clients
more financial control and allow them to quickly access a variety of banking services and
products in one location.

7. Decreased Fraud and faults: By offering precise and automated procedures, e-banking lowers
the possibility of human error, which can result in expensive mistakes, and minimizes faults in
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financial transactions. Furthermore, electronic banking's digital trace aids in the identification
and prevention of fraudulent activity. Customers can swiftly spot and report any questionable
activities with tools like activity tracking and transaction alerts, improving overall security and
peace of mind.

Online
Banking

Mobile

Online Banking

Investing

Electronic
Bill Payment

Direct
Electronic Deposit
Funds Transfer
(EFT)

Figure 1: Features of E-banking.

4. CHALLENGES AND CONCERNS

Despite the numerous advantages of mobile banking, there are certain drawbacks as well:

1. Security Risks: With threats like phishing and hacking, cybersecurity is a big worry. Although
banks employ robust security measures, consumers should also exercise caution when doing
financial transactions online by using strong passwords and avoiding public Wi-Fi.

2. Technical concerns: Users may occasionally encounter problems that hinder their ability to
access banking services, such as app crashes, malfunctions, or connectivity concerns.

3. Digital Divide: Not all people have access to dependable internet connections or cellphones.
Some find this to be a hurdle, particularly in low-income or rural areas where mobile banking
may not be as readily available.

5. LITERATURE REVIEW
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Md. Nur Alam Siddik, et al., (2016) One of the most widely used banking methods that has
grown significantly in the last several years is e-banking. Nevertheless, there aren't many
empirical studies looking at how e-banking affects bank performance. Although e-banking is
becoming more popular in Bangladesh, it is yet unknown how it will affect banks'
operations.This work closes this gap. This study empirically examined how e-banking affected
Bangladeshi banks' performance as assessed by return on equity, return on assets, and net interest
margin using panel data from 13 banks between 2003 and 2013. According to the results of a
pooled ordinary least square study, e-banking has a negative impact on banks' return on equity in
the first year of adoption but starts to positively contribute after two years.The study's empirical
findings are especially important for developing nations like Bangladesh since they will
encourage bank management and policymakers to seek measures to increase e-banking.
Additionally, this work adds to the empirical literature by validating—or not—the results of
earlier research.

“Impacts of e-banking on performance of banks in a developing economy: empirical evidence
from Bangladesh”, Journal of Business Economics and Management, Pages 1066-1080.

Saad A. & Muhammad O. (2011) One of the most essential and contemporary
applications that has grown significantly in recent years is electronic banking. The purpose of
this study is to look into how electronic banking affects Jordanian bank performance. 15
Jordanian banks' worth of panel data from 2000 to 2010 have been the subject of empirical
investigation. The banks' performance was assessed using accounting data, which was then
regressed using OLS regression on pertinent variables. The findings indicate that banks'
performance is significantly harmed by electronic banking. These banks' performance has not
improved as a result of electronic banking. Customers of Jordanian banks rely on conventional
methods to conduct their banking business. Consequently, the expenses incurred in
implementing electronic banking continue to surpass the earnings from offering electronic
services. Therefore, banks should concentrate their efforts on boosting client confidence in
electronic banking services and encouraging them to use them.

Hasan Ali Al-Zu'bi, Ala Eddin Mohd Khalaf Ahmad (2011) The purpose of this article is
to investigate how e-banking is used and how it influences customer satisfaction results,
specifically loyalty and positive word-of-mouth, in Jordanian commercial banks. A purposive
sampling technique was utilized to recruit 179 consumers who represented the desired range of
demographic variables (such as gender, age, and computer use), prior internet experience levels,
and product-related expertise. According to this study, Jordanian Commercial Bank customers'
satisfaction, loyalty, and positive word-of-mouth (WOM) were positively impacted by e-banking
(accessibility, convenience, security, privacy, content, design, speed, fees and charges). The
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analysis expands on what is already known about e-banking services, adding to previous
research. The paper makes crucial recommendations for improving the current offering of online
financial services.

Shafig I. Haddad and Heba Khalil Asfour (2014) Mobile banking has just become widely
available and is one of the newest services provided by Jordanian commercial banks. Therefore,
in order to conduct banking transactions using mobile devices, the researcher links banking
services through mobile devices to impact customer e-satisfaction. As a result, clients get
financial services independently, without the assistance of bank employees. Reliability,
flexibility, privacy, accessibility, simplicity of navigation, efficiency, and safety are the seven
qualities that are critical for providing this service. The study's purpose is to assess the influence
of mobile banking services on customer e-satisfaction levels. This emphasizes the significance of
mobile banking services and the importance of focusing on the services provided by banks that
are utilizing them.

The study sampled 360 of 400 clients who use mobile banking services from the
following banks: Capital Bank, HSBC Bank, Union Bank, and Jordan Ahli Bank. Simple
regression was performed to evaluate the hypotheses, and the results revealed that employing
mobile banking services improves consumer happiness. The results showed that all features of
mobile banking services had a statistically significant impact on client e-satisfaction. A simple
regression study found that privacy and accessibility were more influential than other
characteristics of mobile banking. To achieve consumer e-satisfaction, the study recommended
that the bank devote more time and resources to creating and implementing mobile banking
services capable of performing a wide variety of banking procedures.

Sonam Rani, Harsh Goyal (2025) Mobile banking's phenomenal growth has transformed
the banking business by giving users with greater accessibility, speed, and convenience. This
study investigates how mobile banking influences consumer satisfaction, focusing on the
essential components that influence users' experiences with mobile banking apps. Using primary
data collected through regional surveys, this study assesses customer attitudes toward mobile
banking services such as account management, fund transfers, bill payments, and security
measures. The collected data will be examined using ANOVA (Analysis of Variance) to
determine changes in satisfaction levels based on parameters such as age, income, and frequency
of use. The findings are expected to give light on the challenges that consumers face, the ways
that mobile banking services improve customer satisfaction, and the areas where banks may
improve their services. This project will deepen understanding of how mobile banking improves
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consumer experience and what this means for the future of digital banking in a rapidly changing
financial environment.

Modefica Maria Apsari Sugiat, Adelina Felix (2024) Numerous studies have looked into
characteristics of mobile banking services that have a direct impact on client satisfaction and
loyalty. The primary purpose of this study is to identify customer satisfaction indicators in
Mobile Banking Service Quality (MBSQ) services that influence customer loyalty both directly
and indirectly. The Structural Equation Model Partial Least Square (SEM-PLS) technique is
utilized to evaluate the research model in this quantitative study, which has a descriptive and
verification research design. The study's findings confirm that expenses have an indirect impact
on customer loyalty via customer satisfaction, but cost, security, responsiveness, relative
advantage, and convenience have a direct impact on customer satisfaction. In the banking
industry, client satisfaction becomes a technique or assistance in the transmission of service
quality to loyalty. The research can help to increase understanding of digital-based banking
service marketing tactics, which can improve customer happiness and loyalty while also
increasing the company's long-term competitiveness. Furthermore, the findings have theoretical
and managerial implications.

METHODOLOGY

1. Formulation of Hypotheses Null Hypothesis (H[]): Mobile banking has no appreciable effect
on client satisfaction.

2. Alternative Hypothesis (H[]): Mobile banking significantly improves customer satisfaction.

6. RESEARCH DESIGN

This study will employ a quantitative research approach, allowing for the collection and analysis
of numerical data to assess the relationship between customer happiness and e-banking use. In
specifically, a descriptive study approach will be used to assess how E-banking is currently
impacting customers. This method allows you to measure customer satisfaction levels before and
after implementing e-banking services. The study will use a cross-sectional survey to collect data
from clients who actively use e-banking services. The study aims to identify patterns, trends, and
linkages between e-banking features and consumer happiness.

Data Collection: A structured questionnaire will be used to gather primary data for this
study. The purpose of the questionnaire is to collect information on a number of topics related to
using mobile banking, such as: Use of mobile banking frequency Customers find the most
helpful aspects of mobile banking, such as accessibility, security, and ease of transactions.
Overall contentment with mobile banking, Expectations and experiences of customers to
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guarantee a large and varied sample of responders, the questionnaire will be distributed via both
in-person interviews and online surveys.

Methods of Screening: Easy sampling to make sure that only accurate and pertinent replies are
included in the study, screening methods will be used. The actions listed below will be
implemented:

e Demographic Screening: The study will only involve participants who actively use
mobile banking. To determine who is eligible to reply, demographic questions on age,
gender, income, and education will be used.

e Response Validation: To evaluate the consistency of responses, the survey will contain
control questions. Answers that are contradictory or inconsistent will be noted and
eliminated from the final dataset.

e Data Quality Check: Questionnaires that are incomplete or incorrectly completed will not
be included in the analysis. This will guarantee that only legitimate responses are
included in the final dataset.

ANALYSIS OF DATA

Analysis of variance (ANOVA) A statistical test known as the single factor is used to determine
if the means of three or more independent groups differ statistically significantly. It is commonly
used to compare the means of multiple groups using a single component or independent variable.

RESULTS
Anova: Single Factor
SUMMARY

Groups Count Sum Average Variance
Is e-banking 100 139 1.39 0.321111111
more time-
saving than
conventional
banking?
Is e-banking 100 149 1.49 0.494848485
more flexible or
convenient than
conventional
banking?
Is e-banking 100 181 1.81 0.519090909
easier to use
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than
conventional
banking?

Is e-banking 100 207 2.07 0.873838384
more secure
than
conventional
banking?

Is e-banking 100 215 2.15 0.593434343
more tangible
than
conventional
banking?

Is E-banking 100 203 2.03 0.675858586
more accessible
in terms of
system,
network, and so
on than

conventional
banking?

Is e-banking 100 221 2.21 0.652424242
more capable of
handling
problems than

traditional
banking?

Has e-banking 100 189 1.89 0.523131313
met my
expectations
more than

conventional
banking?

Are you overall 100 178 1.78 0.294545455
satisfied?

ANOVA

Source of SS df MS F P-value F Crit
variation
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2.58924E-
BetweenG 64.6488888 8 8.081111111 14.69802809 20 1.94877781
roups 9
WithinGr 489.88 891 0.549809203
oups
Total 554.528888 899
9

The descriptive statistics for each group—the many questions or categories you are
comparing—are displayed in this table. The summary table's columns display:
e Count: The quantity of answers in every group. It's 100 for each group in your
situation.
e Sum: The sum of each group's responses.
e Average (Mean): The mean of each group's response scores.
e Variance: How the scores within each category are distributed. The degree to
which individual scores differ from the group mean is measured by variance.

For instance, the variance is 0.321 and the mean (average) score is 1.39 for the
statement "E-banking is Time Saving than Conventional Banking?" This indicates that, given
the low variance, the scores for this statement are fairly near to the average, with the average
response being 1.39 (presumably on a Likert scale of 1-5, where 1 denotes disagreement and
5 denotes agreement).

ANOVA Table.

To evaluate whether there are any statistically significant differences between the group means,
the ANOVA table is used. It highlights the distinctions between and within each group. Each
row and column carries the following meanings:

Source of Variation
The sources of variation in your data are indicated in this row:
e Between Groups: Variation brought about by variations in the means of various
groups, in this case questions.
e Inside Groups: Disparities resulting from individual answers to each question
inside the groups.
e Total: The sum of the within-group and between-group variations in the data.
Sum of Squares, or SS:
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e Between Groups (SS Between): This gauges the variance brought on by variations
in group means. The SS Between in your instance is 64.64888889, indicating
some degree of response variability between the groups.

DF (DegreesofFreedom)

In degrees of freedom, the "between groups" (df Between) are those with fewer than one group.
Nine groups (questions) indicate that the df Between is 9-1=89 - 1 = 8§9-1=8.
Within Groups refers to the total number of observations minus the number of groups.
* Total (df Total): The sum of degrees of freedom for the "Between" and "Within" groups.

MS (mean square)

The mean square (MS) between groups is calculated by dividing the total of squares between
groups by their degrees of freedom.
* MS Within (Groups) This is computed by dividing the total of squares within groups by the
number of degrees of freedom within each.

F- Statistic

The F-statistic is calculated by dividing the MS Between and MS Within.
This statistic displays how far the group mean deviates from the variability within each group.
A higher F-value shows that there is more variation between the group means than within the
groupings, implying substantial differences between the groups.

P-Value

The P-value is the probability that the observed F-statistic or other extreme outcome would occur
if the null hypothesis was valid. The null hypothesis in ANOVA asserts that there are no
differences  between groups and that all group averages are the same.
P-value = 2.58924E-20: This is a very small value, close to zero, indicating that there is
essentially no possibility of observing the data if all group means are equal. To put it another
way, you may confidently reject the null hypothesis since there are statistically significant
differences between the group means.

F-Crit (CriticalValue)

This is F's critical value at a given significance level, which is usually 0.05. The F-critical value
in this case is 1.94877781. You reject the null hypothesis because your calculated F-value
(14.69802809) is significantly more than the crucial value. Significant differences between
groups are proven when the computed F-value exceeds the F-critical value.
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Summaryof Findings

* Both the F-value of 14.69802809 and the P-value of 2.58924E-20 show that the group
means (the responses to the several questions on traditional and mobile banking) differ
significantly.

» The F-statistic is far greater than the F-critical value of 1.94877781, indicating that the
group differences are statistically significant.

According to the statistics, respondents have varying opinions about e-banking and

traditional banking based on a number of characteristics (such as time-saving, flexibility, and
security), and these disparities are statistically significant.

CountofGender

Count of IN WHICH BANK YOU HAVE
THE ACCOUNT ?

UEBETI

SEBI

Punjab Naticnal Bank
Eotak

India post payment bank

Fino payment bank

Canera

I
-
-
—_—
I
-
-
-
TOTOT —
-
-
I
-
axis
] 3

10 15 20 25 30 35
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WHAT BANK DO YOU OWN THE Which bank do you
ACCOUNT WITH? have the account
with?

axis 13

Bankof Maharashtra 1
Canera 8

CBI 1
Finopaymentbank 1
Hdfc 13

ICICI 5
IDBIBANK 1
Indiapostpaymentbank 1
IndusIndBank 1
Kotak 11

PNB 5
PunjabNationalBank 2
Reservebankofindia 1
SBI 30
TheNanitalBank 1
UBI 5

Peopleresponse:

How are you motivated to open an accounting in E-banking?

105 Responses

=N

Self-Motivated 52.4%
Advertisement 11.4%
Friends 21.9%

SocialPlatform 12.4%

@ Self-Motivated

@ Advertisement
Friends

@ Social Platform

@ Parents

® Majboori

According to the data, 52.4% of respondents said that their primary incentive for
opening an e-banking account was self-motivation. This may suggest that consumers
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appreciate the ease, accessibility, and control that online banking provides. A sizable
percentage, 21.9%, is impacted by friend recommendations, demonstrating the strength of
peer pressure. With respective percentages of 11.4% and 12.4%, advertisements and social
media platforms also influence motivation, indicating that online platforms and marketing
tactics are important in promoting the use of e-banking.

What influences your decision to open an online bank account?

104 Responses

@ Time Saving
@ Cost Saving

' : E @ Flexibility or Convinience
/ @ Security
A @ Reliability of bank

e Saving 41.3% of time

® 5% of money

e Convenience or Flexibility: 45.2%
e 5% security

3.5% is the bank's reliability. According to the data, people are most likely to register an
e-bank account for time savings (41.3%) and flexibility or convenience (45.2%). These imply
that the main attraction of e-banking is the convenience and effectiveness it provides. Although
they are significant, security and cost-saving considerations are not the main motivators, as seen
by their lower influence (only 5% each). Furthermore, the bank's dependability has the least
influence (3.5%), suggesting that the ease and effectiveness of mobile banking may be more
important considerations than confidence in the bank itself.

E-banking is time saving then conventional banking ?
105 Responses

@ Strongly agree
® Agree

@ Neutral

@ Disagree

@ Strongly disagree
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StronglyAgree 64.8%
Agree 31.4%
Neutral 4.8%

According to the study, e-banking is strongly preferred over traditional banking because
it saves time. A noteworthy 64.8% of respondents "strongly agree" and 31.4% "agree" with this
statement, indicating that most people view online banking to be much more time-efficient. Very
few people disagree with the notion that online banking saves time, as evidenced by the 4.8%
who are neutral. This demonstrates the primary benefit of online banking over conventional
techniques, which is its speed and convenience
Is e-banking more adaptable than traditional banking?

105 Responses

@ Strongly agree
® Agree

) Neutral

@ Disagree

@ Strongly disagree

StronglyAgree 59%
Agree 36.2%
Neutral 2.7%

According to the data, most people believe that online banking offers greater flexibility
and convenience than traditional banking. In particular, 59% of respondents "strongly agree,"
and 36.2% "agree," indicating that the majority of consumers value the convenience and
flexibility that online banking provides. The fact that only 2.7% are neutral indicates that
relatively few people believe online banking is not more convenient. This demonstrates how e-
banking is far more appealing than traditional banking methods due to its flexibility and
convenience.

Is e-banking more user-friendly than traditional banking?
105 Responses
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@ Strongly agree
® Agree

@ Neutral
@ Disagree
S @ Strongly disagree

» Strongly Agree33.3%

* Agree 55.2%

* Neutral 9.5%
Is online banking more secure than traditional banking?
105 Responses

@ Strongly agree
@® Agree

) Neutral

@ Disagree

@ Strongly disagree

StronglyAgree 31.4%
Agree 40%
Neutral 21.9%
Disagree 5.5%

The majority of people believe that online banking is safe, according to the data, with
40% "agreeing" and 31.4% "strongly agreeing" with the assertion. This implies that a sizable
percentage of customers prefer the security of online banking to traditional banking.
Nonetheless, 5.5% disagree and 21.9% are neutral, suggesting that some people are still worried
about its security. Though not universally held, most people have a positive opinion of e-banking
security.
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Reasons behind Your dissatisfaction?(Choose as many as you think)

71 responses

Services are not enough 18 (25.4%)

High Cost 4 (5.6%)

Error in Network —38 (53.5%)

Low Safety 12 (16.9%)

No compensation on sim loss 5 (7%)

Difficult to understand 15 (21.1%)

Not Reliable in providing services 1(1.4%)

5 (7%)
0 10 20 30 40

7. CONCLUSION
E-banking has transformed the financial environment by making it more accessible, efficient,
and convenient for customers throughout the world. As digital technology advances, its
integration into banking allows institutions to meet consumer needs with unparalleled speed
and customisation. However, this shift has raised worries about cybersecurity, data privacy,
and digital literacy.

The empirical findings of this study highlight that, while e-banking greatly enhances
customer satisfaction through convenience and service availability, its long-term viability is
strongly dependent on strong security frameworks, consumer awareness, and regulatory
monitoring. To maximize the benefits of e-banking while minimizing its risks, stakeholders must
work together to invest in safe platforms, educate consumers, and enforce tight accountability
mechanisms. Only then will the promise of digital banking be fully realized while maintaining
user confidence and safety.

8. REFERENCE

1. Amanda, Marsya, & Febrina, Hambalah. (2024). "The Influence of Service Innovation
and Service Quality on Customer Satisfaction Users of Mobile Banking Livin." Mandiri.
Balance (Surabaya), 21(2): 309-320.

2. Amit, Kumar, and Sahani. (2024). "Factors Affecting Customer of Mobile Banking
Services at Commercial Banks in Nepal." Journal of Corporate Finance Management,
Banking System.

3. Sulaiman, Helmi, Adelia, Trisninawati, Dian, Rianawati, Ratna, Sesotya, and Wedadjati.
(2024). "The Role Of Mobile Banking In Improving Service Efficiency To Customers In
The Digital Era." Data, 2(2), pp 14-23.

SKU eNer ¥R www.skushodhsanchar.com Page 75


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

I&h-1,

10.

11.

12.

13.

14.

15.
16.

@us-1, 1§ 2025 Special Edition E-ISSN : 2584-2900

Arynda, Syavina, Hidayat, Herlina, and Pusparini (2024). The Importance of Customer
Satisfaction and its Determinants in Mobile Banking Services. EAJMR East Asian
Journal of Multidisciplinary Research, 3(9), 4549-4566.

Muhammad, Rifky, Pratama, and Marliyah. (2024). "The Influence of Mobile Banking
Service Quality on Customer Satisfaction." Journal of Management and Administration
Provision, 4(2), pp. 170-178.

Department of  Financial Services, Banking System in India,
https://financialservices.gov.in/beta/en/banking-overview.
https://www.geeksforgeeks.org/finance/electronic-banking-e-banking.

Md. Nur Alam Siddik, Gang Sun, Sajal Kabiraj, Joghee Shanmugan, and Cui Yanjuan
(2016) "Impacts of e-banking on the performance of banks in a developing economy:
empirical evidence from Bangladesh" in Journal of Business Economics and
Management, pages 1066-1080.

Mohammad O. and Saad A. (2011) "The Impact of E- Banking on The Performance of
Jordanian Banks" Journal of Internet Banking and Commerce, vol. 16, no. 2, pp. 1-10.
Al-Eddin Mohd Khalaf Ahmad and Hasan Ali Al-Zu'bi (2011) "E-banking Functionality
and Outcomes of Customer Satisfaction: An Empirical Investigation," International
Journal of Marketing Studies, Vol. 3, No. 1, ISSN 1918-719X E-ISSN 1918-7203, pp.
50-65.

Heba Khalil Asfour and Shafig . Haddad, (2014) “The Impact of Mobile Banking on
Enhancing Customers’ E-Satisfaction: An Empirical Study on Commercial Banks in
Jordan”, International Business Research; Vol. 7, No. 10, ISSN 1913-9004 E-ISSN 1913-
9012,doi:10.5539/ibr.v7n10p145 URL: http://dx.doi.org/10.5539/ibr.v7Inl10p145, pp-145-
169.

Harsh Goyal and Sonam Rani (2025), "Impact of Mobile Banking on Customer
Satisfaction," International Journal of Creative Research Thoughts (IJCRT),
IJCRT2503627, Volume 13, Issue 3, ISSN: 2320-2882, pp. 431-451.

Modefica. Adelina Felix and Maria Apsari Sugiat, (2024), "Analysis of Factors
Influencing Customer Satisfaction and Its Impact on Mobile Banking Customer Loyalty,"
https://doi.org/10.54099/ijmdb.v3i2.1117, International Journal of Management and
Digital Business, 3(2), pp. 69-83.

Ujjwal, Adhikari, & Santosh, Gyawali. (2023). "Customer Satisfaction of Service
Quality: Assessing Mobile Banking Practices".

Department of Financial Service, Ministry of Finance

Internet

SKU eNer ¥R www.skushodhsanchar.com Page 76


http://www.skushodhsanchar.com
https://financialservices.gov.in/beta/en/banking-overview.
https://www.geeksforgeeks.org/finance/electronic-banking-e-banking.
http://dx.doi.org/10.5539/ibr.v7n10p145,
https://doi.org/10.54099/ijmdb.v3i2.1117,

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)
3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

"MFTr & aiofeas A Asgerar s ans

1. TS 3arare
2 Feom faeafdcarey, FaTyY (A.9.)

HIRIRAU

ST & 3fRge AT aRAY H TAFNRAT Hhad FA4ar a7 I« UG dd dfad
el @), dfcd Ig UH aIfifcasd 3¢deT # ded gHr gl AfSAT FEA= F1 FIfAca
S de TAAT JARRI IT ATHITGIS TISeAT o @Al H AT, I deh IRl &l Hel
329T SIdlT T SAES F6, Godl T Jald 6T IR THMTGS USRI AT 33T
W dfdhed -5 93 HURC GHE o FAER ATAT # fAaw & ge &,
qAFRINAT & TGET 3R 32T # HeHd IR 3T o3|

Ig MY IF AT IRAAA T [T AT ¢ fob fohd bR dlfolIfodes FaifAcd
Mfar & fasustar & garfad aXdr g1 s@H I M ¢@r Iar g e wA dr
g5 H ATSAT HEUH F8 FARRE I 3cUG & T H T¥Jd A ol TSl TIRIRAT
SR 3MuRd vl @ d@wiferd gt fem W 8, SEl duehd F@dAar W
ATaaTA% @l T gara Jedr S W1 g1 I8 Ui diehdd 3R TS SccRerdcd
& fou RAasas g1 9 99 # #RAE 3R IRUsey aRvey & :Hifsar A
aiftifcas TaifAca & yafeadr, 39 gamar AR @sfad @ame= & Grargas
fad=er &7 715 1

disr ersg
qifsar TarfAca, fasueran, omey, gaRIRar sifdear, sake Hfsar, guedh Fad=dr,

SITaHTAHIT, Slolfed, GATIR I, faaaeT gd1a

JEATIAT

SKU eNer ¥R www.skushodhsanchar.com Page 77


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

"TARIRGT T AT &t FT ATLAA ¢ ¢ T§ b I AT §l"
Ig IIFAYA Y 91T Pl {Wifehd HaT & 6 gFRiRar far off gaer & §ifgs 3k
sAfdeh T HT aRErged gl &1 fhg SI9 GFhRar & ArIAR—HISa—ql awg
aifofsaes grRif # Tel ST, dd 3TN HAKR Hdd Sedled H UgU I, dfeh
aIes f&dt 1 Jaedr &= ST 2

gaA dfiRge aRze & 3ifRerrr Afear dea= fordr o frdY FraRe THg &
TaIfAca H g1 Il ag FATAR doIol g, 93 IWIR THE g, fsar T & a1 Boea
MAfsar coewA—31f¥wr W aroifeas afFaal #1 I Tose fews &ar &1 3
ATFAAT TS &I HAGR AT &, [HE IFhRar & HoA FHod—Tsasqd, g,
TIATAT—TR GHG I3l g

e AMUTT FHT WA YA HI hg H IWAT & [ FT AT FMAT &
AT GFRIRAT fTSU8T I§ Thell &2 FAT ATH HATT Sl Ygfcd TARIRAT I TAIAT
P ST I QT 8259 MY & AIH T §H Ig Slloled ol TIT iar foh HASAT Ar
SITATRARUT FATS, Tl AR eidaifys Fqeai & Fa ger gnfaa & @ gl
T &1, 39 Johe J 3 & 39T W [ foRar seem)

EEAL)
1. #Afsar geu=t & aifofSas waffca i aaae RUfa #7 3ea9eT Ha|
2. I TaRAWOT & foh HiaRe ffd AR &1 fAsgatdr & fha gr wenfad
I gl
3. HUIGHIT TIAFAT W SATGHTAeh GaTdl ol Hpdiehel el
4. #Ffsar Afawar ik Fafea & ufa 3caReRca Ft gaEsET
5. fosger aepRar $r & &g Feifad Uy G|

SKU eNer ¥R www.skushodhsanchar.com Page 78


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

ey favFar

1. #fear FarfAea &1 aRadsT

20d ET deh Hfahier HfSAT FEA TIHR AT AT FHRN & TMACT H | W
IeiaRoT AR fAshavor & a1g Af3ar & off G Aaer sor 3R F 93 Fulke gt
o deTell, 3@ERT 3R Bfoea et & 3m9er 3efier & foram|

2. A F AT TR 1 AGgETAHIOT
faarastt, arfSia FRiwAT 3R §1E 99 F gAERT d gegfa w9 RE geo a1
gl "I98 FYST (Paid News) ST ggfcaal fosuetar R ge=ifdeg oemar §1

3. UG Taaadl W gard

TIER AT H¥E Rl & IgET FAMR Oicd AT gael @ Faw ga g
3CTEIUTETRY, 3 WeRI &l & Hgcd [Heldl § ol HUaT & [Aden AT FATI=IeransiT
& @ gl

4. Frale BT T8 FTed
S AT warfAca aaie &t & gt J giar € a9 UFhIRdT Siedigd & ol
HINT i [AATUT T ATCTH &7 ST &1 STH AhATFT T 3T gaa &l

5. AR est & faeayor
ARA H Red aqg ot Afsan, easrg gu 38 3s AfESAr g3y 39 @ ar wief
¥ & e fGdl & 3 &1 &5 aR oty ROiféer oX uatard &1 3T of9rar gl

6. 3a®w aReey
3ARF & wlFw g1 3R ASfF g e F BBC s Wisde d=ai S Fufa 5@
TeH H IeTTA g 3UGFd 3GTeN0T &

SKU eNer ¥R www.skushodhsanchar.com Page 79


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)
3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

7. farsastar #r W F 33U
1. Af3ar warffca dr argfeiar
2. Yfsolsh TTAY STSHITEEIT I SErdl
3. TUGHIT UF AT [aHTIT FI grerahior
4. 99 9RYe AR Aames TEUBt & aued g =T
5. FAfear fRem 7 Afdear W aaor

sy

gH AT & AIH ¥ Ig Tuse g3 & A w1 afufcas w@rfdca gxamidar &
HAHT Al & TIU Ueh g Hohe gl ST FATAR FEATAT I HATeled ol Hr Tfoe
¥ gIaT g, a9 FATERT S wgel ishar, Ruiféar & feem 3R segicentor & doll
HraRe R gl & S &1 TIFRar St F3f Gedr A RN 3R S-3marsr 6
Hags oY, ST 98 $s OR §is TR, B9 @Ar 3R fSams fir afesr s dr @
gl

IE dfcd diepdd @I IAIEr T R NRAfIeg o9t &1 e #Afsar waa
36l HT A 3O S ARGES §, df INEl, IR W @S e, @Are
AT 3R FSeR S fawdr i 3T gl suw Seea @Ator fr ufear
gHTfad gl & 3R TATS ThusT Tl & Yaig H a1 ol9TdT g

safeIT 39T+ & fh—
1. #fSAT FaTAca IRERlt gl
2. GAHINAT 3R af0Isy & &g s HAT @M didr S|
3. FUCHIT 3R TaATIeT fasmerr r 3rerer foar SO
4. THR, GATS AR A9RE THg Aaex HAfsar fr Tadaar iR fasaerar v @
ey
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S g AT one IR SAfeT & ST G AGT I, IF b 98 39
Alehdie 3caRelfdcd &l QO dig ofgr e arem fasgar 3R FadT gaidar &
Teh Gerad, FATALN 3R 3caier”lt Medy i g @ Fhdr &1

ot
1. $AR, IRFUTEANTHAcT 3R Hedl HARAT HAfSAT ., TsTehdAel ThIRIe, 2020

2. e, AASIFRIRAT 3R cAraar=ieIoT |, aol JehrerT, 2021

McChesney, R.W. (2004). The Problem of the Media: U.S. Communication Politics in the
21st Century.

Bagdikian, B.H. (2004). The New Media Monopoly.

Herman, E. S., & Chomsky, N. (1988). Manufacturing Consent.

Kohli-Khandekar, V. (2013). The Indian Media Business, Sage Publications.

Press Council of India Reports, Annual Publications, www.presscouncil.nic.in

3T TafAcd IR AAT W ARAT qEaR [@arHs wifgetor )TRAI) $r
Rarc, 2019.

w

©® N o vk
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"R A E-HAY & [P FT IRINF AR W g419: TF fFedyor

st. 3mefiy AR =i
HHMETETET arforey
2t oo freafagrey, avqT (A.9.)

ARTLA

IR H TS T e H ddeildhl YIlTd, Scdeic $I chTYeh 3Teletidal 3R FTATCHIT
N JAADT & FROUT SHAA 3INT o 3¥dqd afd & fawa fear g1 sad
Ut 1 GG T ggfeddl ot & deof 7S §, 3N IRIRSE SGuR gorelr
AR gl fAe &1 I8 My 9 38 9Radd & Affest ggd3ii T gsdre &ar &
3YMFAI & IR A U deollg IRURE MR 1 gfafsear, 3R et &
THET 3c9es g5 AT

Mg H Ig g T F SHAT celcw@Am wr giawn, fafldudrn, ge 3k gF
fEoliadr SRft dam3tt ¥ 3UMFART & SN T fhar §, Safh IRIRS IOR HifAT
Tg T AR dwed Rosud & wwoer yfawadt F Rosar o @ § geitn aE Ay
Ig o 3 a1 § F afe auRe saur e awsis, agsd Jar iR oied
Seafehel I JUATAT &, af 98 S-HiAY & IIT dodHd o 391 3ifeded S0
@ Hhd &l

disr e
S-FAY, IRIRE UR, 39HET FaeR, ffoceienvr, ger <aaar, 3ifdersd
HAThfear

qEATaST

aifoisa Ad AT T Teh TS 3R 3ORE™ o7 W g, S 98987 & iy
deodl W@ 81 Wg 2187 8 & gaX gerh A, A9 Bfoed a7 ¥ 39 9@ ey, d9
SR I WRETT IRANT 3R GR-alih st & sgelel ol

SKU eNer ¥R www.skushodhsanchar.com Page 82


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3%-1, @US-1, JaTS 2025 Special Edition E-ISSN : 2584-2900

IRT S8 Reraeier ¢ &, Fgr 39 MY U 991 3K IRURE S9RT 9X
R 8, afi gar I AR AGIRT & 3usEdr ool & SFAT Fr AR I3 g W/
gl

S-HIAY o o had ITMEFd i 3fF wew ygeT fFu §, afew fasrani &
fow off dRges TeR 9 dga A & gl W SHH JH GRURS MR W
g @ &8 Ueh 3R 38E Ad/@aR §H WRom fAdh, agl gulr 3K s 3R
AT Al & 31fedcd W Hehe 8T 3cUeed §3MT| Ig MY I S HhHAURTOIT
gt T g TAAVUT FIaT B, 3R Ig AT FT 9O T & & TRaRe «aar 5@
fSforeer gaildr &1 WoeT 7 X T B

EIAL
1. ARd H S-HAT & TAAT IRELT FT FETTT AT
2. JRURH SIIR T §-HiAY & JHG HI fAIT0T =T
3. 3UHIFATI & UAgR H T IRAdaAl HI Hodlehed |
4. IR AR @t 3o g &7 Kz o= &g g &l

qR&egar
1. AT & G T IRUR® IR Fr fohr # w7 306 gl
2. 3YMFATT H TARSRAT 3HieTelised TR AT 3R TAHEGRT & EF &
3. dohellhl HTALAST IRUNS IR & T 3MaeTs & = gl
4. JRIR® O9R, Ife T B Efaar Auaw, af -hiAdT & arT d@g-
3Tedea @99 g

ey faFar

1. o & TRy o FRed

Jg MY gulArcHS (descriptive) Td faRelvucaAs (analytical) §, ST 38T %IRA
H S-HAT & AFm $r gdfcd & TASET IR 3HF IRIRE IR W IS4 dTel
gHTat 7 fALANoT T B
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2. 3T HAGT

gTAafAe I

100 IR ATIIRAT T FreTlcehR

200 3YSIFAT3T d TATIeT

AEGIREIE:IGE
fafeea @y 7 e RO iy 99, =g add, Rada

3. 3UMFdT ¥agR # IRadd

3UAIFAT T o, giawn, AR &A Hrad # wufAsar S &9

§is & goer, 3curg e 3R Reot glaer Y A sidesa oifter & 3revs
ECiciy

4. 9RR® AR 9T 9919

foshr # IRrae, I &ar A &Al, daerd # gfg

BfSca SeeRT 3R Fierer $r Far

$6 SAIRAT o f3foice T, |ierer #fSAT Arhieer & damr

5. guIfad wATYT

IRYRe MR &I Phygital Model (Physical + Digital) 39T a1fgw

Al fSelladl 3R safdderd d@us &1 90 Wd gu fSfoied colewiad &1 g2
AEHT & AT P el Tl T9RaTH oI el

forsy

AT { Ig TUSC Bl & foF S-PAT AR # Ueh HURGH aredidehdl a1 I g, 3R
Ig AR AFraehar g1 Ig Fdel 3UANFART & fow & &0, aaiat & fav s
3oieh THGATY ol T gl gTelifh, IRIRE IUR 58 dcolld & Ucdel & I
THTTAT g3 & 3N 38 319l WiEhfadt # IRadsT o 1 3raRTehdr gl
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I qRIRe aOr Bfoce 3UHton &1 96T e W, Jgdh I Scerar
HUATHT F FAS, IR IO JAHt A TGO AC, O I SHAT HT Al
3G H 9 ohd gl

sg MY F Ay Ig cAfar & F aar &1 9dsy 39 gRuRe a7
3fSeca a8 &, sfce e gAfTaa yume & AT &, F@r S & YK & <IUR
ATy 3T IIHT T THG HL Hehd o

L)

1. ARA AIOIeT F#ATET &I aiive RAIE, 2023

2. Statista India Report on E-Commerce, 2024

3. @hd, ww. (2022). "fSfSed g FH RS @R @ R, oo
IEECICERICRIEIN Y

4. ET Retail. (2023). “How Indian retailers are embracing digital
transformation”

5. Kumar, R. (2021). Impact of E-commerce on Retail Business,
International Journal of Business Studies
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TaA ARG IRT & Faar¥+ e &1 Aged
st e $AR @A

ge-ureanergs (s s
2t oo freafaearey, SavqT (.W.H)

HIIRA

3CANT &I deeld! Sl & WY WET A & v gaads Rer s&hwar &
qISTHA H FAATAT T F HGITA el HT ATl § TIHR I rardride AT
# 3R 30 oy &= 3R 57 oEl & @w 3f0F 3eve 3R caggiRe faeweu
Folel HT TRl gl 3T AefEifnar, Bfoca e, e ias agaer
AR 3IfATT W ¥ eae & & AT WRA H AEdds e &1 Hiasy
TSI e T Bl

fiTr reg

G- "SIaqry ¥ gaiad aeea” ar "
gfafaa-  "elerer g

aReea- "ERY AR AT "

TS F "ree g s ar "

aR=T
B HIST GoE 36 A & Al deh dgd TR HH H W6 Wl § Fiih d
AT 8 Sliaed T 3MMETHhdT gl ARG H IR FIid § & caraardes fAer & gamor

Ao @ €, WG HH IS YE3NT ST F3AT AT & ATHAHT H & g3 HUit
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o 3 AR I HEIHAT & AT FHlAS dARN Fel & [T Eaarids TEAT
T e YE T

1947 & TAAIT WIfed & §16 HRA H deheilieh 3R Iaards fAem & gaT &
AR afg & W &1 TE AegH Far ¥ & Il qw 1 e awer § 3R
SAdT & el TR A FW 38607 §, dF aards e & o gaeg gaure far
ST afgu|
R # graaR«+ e 3 fArarR i sraegwdr-
SR # cgigarde fAew (Vocational Education in India in Hindi) 37 df@is

FAHAT FI TSfHd Al g of Figdar & fafdse FRax ar e & o IR
A & v B Fr v & 9Ra & Iaards e &1 [Jar 3eaaiRes a7
H Teh HAT HA AT Te @ St e &fF Sl Scigenal & 3R Sgreen|
gorepr dr e RAE $r ddiaddw RYfd & 3qaR, Saaarf@s e 3R gfeor w©
€T &oll AfeU| $TRd & Iradidsh fAeT (Vocational Education) &I WTfde st
BTET AT 3o gol U &1 H Thel gl & 0T I AT AR PR Ta e g,
Y & 3¢ 21dT Wr A MY fAeh wRIEUer T AEN IR FHATTA F AT RR ST
o B

s 1T & ARAT FAcTGEAT & 3cUlceh &THAT & Sordr el ¢ F
ARSI & IRAH TR A FUN FEAT| ST dl TRIGEN & HTE &l
SISHTRY ¢y Tl AT HEYAT & HAFIA 3YANT HGAT| arsi & Ao
dhaIfe & &7 # giRAfAd & dAfas 3R e = giaikRad s & fov
i gerfa & ot & FA faawor & Aeree a1l A3, arAor 3R nfeardr
oEl, A gATT & gRIT & SEAT T ETHANT A AT e & JI9aT
UGl AT HIAN 3R AT U Sladl 1 3TAT Flel & U] AT & FHedIol
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& fau deiete 3R depellieh AT T 3UAWT ST BHET H IS HH & I Sfofal
qaT T 3N FRET T A H @A U AR H gEarids R & Araegshdr g

3TTST ART TS WH ERIE W WM &, Sigl X 3 T W 5 |, =18 Uee,
s e cugwar, ¥ gfAetor nfe Y 3METFAT Bl PR AR TS A fAd F
UAF USSH & Y FeH T FH AT Tolell g, dF 38 39 HaHd AR &
akadst T gl fSad 98 396l 3MaeTehdl daT AT $r FHIGASN B g IR
|

gAN TS &I 5 EIHR gl 29 FJolrs 2020 &I TSy e sfifa 2020 =
o forar aram| g e Afd A Falfts caqafde e w SR fear = asf
de quelr fuem AfS & S caeaRs Ran gerer & sndr O, 38 8% oo
FI 3h GIod el arelr grar O, Wg A5 Rar Aifa 2020 # cagERe Remw A
fRreT & waf@Ae TR T & fAard ReTor giAeTor gcde STF-ST31 & Y&l el
e & = gl

faRa & 37 Usel & @l 1 |ra fhdr o fhdl sgaag a1 g & s 4
TS ST FAT BT g1 FEE T ar o FATT &, T & T 3% TsE & off
faer giaT g1 sHfeIv d§ USg U fafdd US¢ gl W gAR TS # 90% eafaadr
Fr Irg T Al HT @l @, [ O Tad & b dAldd Heldd W dg T 37TST Sildel
S o9l 8T $RUT dg ®dT A Jal d6d o7 3HT HROT & gART Isg Y THh
erraeiier TS S @ 9T B

ST AT &l Sl o o0 HRd TIHR Th UdT TASTT cgaem &1 A& foear,
Saa AaRgarf@ar fr @ A Seorg g sEfav a5 e Aifd 2020 & Aded
graaTide e W Af¥s SR fGar mam FEd aRd & 9ds SE-SEE 3
ARl & AR & TUH TR FRISEIR SITAT AT ST Foh |

A% e Nfa 2020 F =yawRF RAaw
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IR PR o o5 Rew Afa & S a@0 eI &= o@mr g Jur g&9a 3ifee
RigdT fFar &, ag caraaiRes e g1 st a5 Rew N & ggd aaads e
Tl 3T W I8 THATE fe@rd i fRew qur gt e O 39 camar@s e
FI JqEAIAS Siided T P Y AAT-SAT g giar ATl g qF SH-SE3 & 3iew
37 Ued F T giar A Faar e AT & 3ided a1 ar sF-eEnRt #& 3Roa
cgraaTie fAem & ST & a1 & 3¢ ufetor far Srar un| s SE-oTEns @
FfATOT UTcT Fah aEdfdeh Sfiad & s AT dAal Bar ATl

g fre Afa 2020 ca@ET¥e fNaT & Sear HIAAT A Y PAT, AfGST F
GANAAT 1 FHAT T, [T & TAs UsC & WY-HY FGA AT S el AT
g qfd &1 dged HE SR, IJFAWA, TS G F® T A & AU
graaTAs AT A Adqd IRad fhar =] S U ARG 1 ARfda asg g 7
TR Foiaf]

IR T 30 FIEEAT IreT S gl el HT TATEAT 1 T TG Al
T BT &1 TBT W STelehl & ATAATGS YEITT ¥ & 3¢ BN dAlnd & faIw dar
A g, dAT 3 TPR Fr 3o¢ TAGT UST A &l 59 PR §H Hg ddhd g 1
YEATT F & FToht & Rt &7 o TR Awd @ aea g g1 a8 e o s
& ATGHIAS FIAGTUT o7 TRAETOT & ¥ Wd ¢l 3eTh HAA U7 fTuRt # 39+ 3]
fFel g &1 §a T Hierel H RS e H1 AL @l &1 FART G Th QAT
ger §, S Rl wlerer I gaR & T 3T 9% W E| SRl HAAT A ¥ I H O
AR WHFR o 75 e Afa- 2020 # caraaR= e & 31f0s d 3fow &g §g
AR Afaar 1 AURer fFar § aar s Aifaar # FUiRa o&al & ared ST &
for ¥¢a R T 2

HRT A graaids aw & ar gafaar
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HRA # aaTeh e & AR ®$ YaAlfdal & A &l § S g8 fawd
&I gfaeftid aXar g1 AR & cIadds R & T FS gATddl 39 THR & -
1. ¥Irae 3R FAGR FETET: WA 7 Araaids Rar & v smawas g

o 3R FaTerAr fr qRr wer §1 3R caTaERe gietor e F 3fRa
3yeor, Wedfdr ik g dew gewat fr & g oRa # #3
cATaaTde JfRIGTOT HEAH WS AUdcdl drel UG Yae &d g, foas
ARUTAEE®T TR H 3o gl gT U & AU 3maeds Hiera 3R A
AT Il &

. GRS Fad: ARG H, IRING faeafacarera Aefioer wRIHAT HI Jeolar H
cargaTias e @t 3 off faer TR & e faew & ® F g@r e g
ARRIcHAS YR 3R ATATAF Feleh o IRUMATIRT cargaTides AT A 30T
qe & farw omt & R0 3R SRT B w gé B

. T e oRa § caeaide ReT 7 uF Ageaqot ol qatE § o &
greashd foer-afdse § 3R A3t & fAw @t & AfAd a=d gl

o Y FA AR T 3T Fer oRd A cuaERe e T w4
facaafda gid €, oo aRvmrasy gfaardr e, aresa e 3R e
gear & gfetor & fager #r FHAr g g

SIS {8 & «mr - A5 e AT 2020
o FATeEfAF Regedl & AR vl & caeaRs f aFafea s

5 8T Y # ugel TR T YE3MT H&T o & o & v g8 8 & 6
qaiile IoIsA & @Y FHr el fAeor av & e oEr & fovedr
AT SNl 8 Reuqol sqHged, FRUK, FAFIRITA, T e, TEEwE,
A & Td0 O 5 afafafar e o 3Afea fr arwef g
afafafaat & 3reiar el Al &7 SeadfT & 10 d& & o 1 8 ¥ 6
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oAl H qaae IfALToT fGIr STl SHET 3RTSAT A F AITAIRSGATET
RITeTI Careiedn, R, RIeuhR S8 FHAT AfFd & Y HE HEl AR
SIAgTe YTATUT UTCd AT difer STAr l Ig JHST & Ace Aol fd Fe
I i H 3elT-3701T SATTHT T
o ITaay e wEUEl ® RAffew shal & AT @y F v afitfree a1
FC AT AT ST
ITaaR e @EaEr & [Afded il # @fAd 3@y & fov afiifree a9
H A IgATT & SreElt| 3@ wA F R gy & cgraar@¥s RaT # 50%
Ug el T A8 G A H Hee (Al offhed 0RA & T 9gd ¥R O &
St 39el gerg Had AT cgaedr & AIH & qof aXd g1 39 Fft Sea §
ff #Ra # T~dT Haa facgrery ReT e Fad e Je= & arel
THATT GEAT g, 3UH Tg STl GHeoAdl g1l foh IiAT H TSI Had
AT TEAT & FTIMHIT 5% ©1F S b oIerer q@i@s @ g 3 ear 27
o AR fh AT @ HFW §SAfAU TSEUISTHA A IR 34
TRIGT ITQTha &I YEIMNT Hlel I Ud GEAGANT A8 H HaFd .TH.3N.3MS. T
ISt S5 o W@ gl
o 3Rd # R Agcaqet cagarr 7 d@F fwr & 2 vl & caewlRs
fram wouwA # fFafaa fFar aw
HRA T AEHIde ORIAAr HT ¢ &1 AR JgT $s IRIRS HelU Y § o
AR # foefaa fohar = g1 o faer & carqa@e drodsd H THIHT &
ATEIH ¥ O & [T oI F1AT ST Tg 6 A & v T U604
fAffiedad &1 3Tggai@e greas e d& <aifAs R @ 3Tas dgd AT
f2aft slerer 3mTa areTswAT HF Farfard ST
o YUITU A IR F@T
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a5 e Afa 7 coaaRe Rem & 3ded X ARAaY #H IIRT F RN
T T 3 Rem & fow Fgr e § 6 38F qrogwa d adafas 31
Td SATdehdl & Hgcd & AiFATed 8 3N &Y & @Y 39 A9 $r Rer 3R
gagieh J&a g 1 e o ot gfFafoa fhar amwl 30y gaed 3TaaR
e @ 33 fawal &1 e & ud dal # M Jifhes 7 3id vy, @, ==,
AR, IJEYUT dar Tanet @ @fFAfad fear smear afgel

o FY fAam 3R sww wafta vt A gasiifda s
EART X Th P YU U § T 85% o9l HIY ¥ TEAT Sided IdeT
Fd gl caaarde e & I N e AR zaw gefaq vt &t
geASiiad AT 3cdd 3aeds gl faeafacarery &1 gfaerd 9% g ofdhe iy
AR Fafod e fawdl & AT 359 3cak e & Fo AHRS T Th
Gfad ¥ ®H gl HAST At IR ThallfRe1, Adled HFHYUT TUT dehoilehl
AR ®RT GHAsit & 3 SO IR [AEdR & ALIH @ $T Scdicehdl Hi
JoTel & foIT Ig 31avTss § foh Y 3R Hafd Ot & amdar 3R qoracedar
SlAT I Sga¥ fHar S|

o @5 fRI&T AfT syawRe e i AT F=T
g fIeT T qof ggel § ST AR AT 3T H T JR FAgea 2020
gaTiaes e $r el TseHd AT g1 Sy e AfaAr #§ a8 ara wEr TS
gl 38 TSE AT NS FT 3EH Uge] SHHT Al gl @i e &
AR 3R fher & foT 3fTarsa dicd 99T AT 39 9icd 9 ST T
qul SARRT 3Ucey geffl St g1F difelcideteh, AL.3MS.EN. 3R ierer A
AT caT IRAfSd Hivrel [aerd &dshA & ifAer gu 3 @l omr &
STASRT 39 9ice X 39cTsy graf|

o FEEAS AT F Worag aF F Tt Rggrew 3R sTIa Rar dEamEt
# wiga frar smean
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5 e Afd & ged Agcaqol N el RET & @Ay Aadds
TRI8TT &1 ThIehtor g1 A&TTTIh AT & @Y cATq@rAe AT A Thipd A &
T 39T Aeast H Wutag AFATIT F dgd AT 10, ITIGK ATEATAS
Tpell 3R 3= AT FEUEAT T Sradmides AT @ SAIST S| SHBT YR
el garides e & Seefr| @y & df 9% & STEr @ e dr 12 dF 49
e & Ty ff ga® §9 ¥ I8 @A oE & QU 3Tg g@R@e R wear
AT ot gl A0 A& & FTU-Try Faarde e H THEAT WA 5
T &g 377 A0 off 57 AT & 3T9T &l

o HEHINAF AT & AEHRF AT FT AT FTART JTEU & IR T Far
olTqdIT
Aadde AT & v sareaai@e & @7 gold AT Ha@t & UR W
fRaT STUem| AR ¢or A HeE-37eleT ddch & TEpiadl, (ged-Agd, Gleldre-,
AT JAT 3T YhR I [affeaddr gidr 81 Seol [affieaanil &I eaa # @a
gU o5 RueT Nifd & 0 dreashAr # GiFATd fHar STeen S w e et
& @O @ ST SAUA| FET W G PR HT 3MaTSar gefl, drelel &7 59
g I caIaaridsh AT Yered Fr eaf|

o HRA & AWH P HATSAT M7 WIS @RI SAIC AT SIIAT & HATSET
ATH F ATT ST AT
g fAem Nfd # ARAT AR FI HRTET HH TG GaRT FATT T SYTAR
JUT AT & ARSI HAlTeh qIiiehioT & el off Sier Srwem| arfe ga R
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Estimation of Potential of Hibiscus Cannabinus Leaves Extract in
Depression Model of Animal

NileshPatil*, VanitaKanase
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat,
Mabharashtra

ABSTRACT

Depression is a complex mental illness that is impacted by abnormalities in several
neurotransmitter systems, such as glutamate, serotonin, norepinephrine, and dopamine. The
monoamine hypothesis postulates that decreased levels of serotonin and norepinephrine
contribute to depressed symptoms. Decreased motivation and anhedonia are also associated
with disturbances in dopamine signalling, namely in the mesolimbic pathway. Disability-
adjusted life years (DLAs) showed that depression was responsible for 4.5% of the world's
illness burden. Globally, non-fatal health consequences are responsible for around 12% of
disability years. Depression, also referred as major depressive disorder (MDD), it is a
widespread and complex mental health problem that affects around 264 million people
worldwide as pointed out by the World Health Organization (WHO).

OBJECTIVE
The study aimed to assess the antidepressant potential of the ethanolic extract of Hibiscus
cannabinus.

METHODS

The mice were given three doses of Hibiscus cannabinusethanolic extract (100, 250, and 400
mg/kg) orally every day for 14 days in a row, along with a standard dose of imipramine (20
mg/kg). The effect of the extract on the immobility time was evaluated using the tail
suspension test (TST) and the forced swimming test (FST).

RESULTS

The tail suspension test (TST) and the forced swimming test (FST) were used to assess
antidepressant activity. Three doses of 100, 250, and 400 mg/kg of the ethanolic extract of
the leaves were selected for testing. The prescription drug was imipramine (20 mg/kg, i.p.).
The ethanolic extract from Hibiscus cannabinus leaves greatly shortened the immobility
duration in both TST and FST, which is similar to what imipramine does.
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CONCLUSIONS

The ethanol-based extract of Hibiscus cannabinus leaves included saponins, flavonoids,
alkaloids, phenols, tannins and glycosides, according to the preliminary phytochemical study.
In comparison to the ARS, the ethanolic extract of Hibiscus cannabinus leaves showed a
substantial antidepressant-like effect in this investigation, as indicated by a reduction in
immobility time in the tail suspension test (TST) and forced swim test (FST). These results
imply that the extract from Hibiscus cannabinus leaves has antidepressant potential.
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Pharmacological Potential and Public Awareness of Ziziphus Jujuba Mill: An
Ethnomedicinal Perspective

Gochade Nivrutti Mukta
Konkan Gyanpeeth
Rahul Dharkar College of Pharmacy & Research Institute, Karjat

ABSTRACT

Ziziphusjujuba Mill., commonly known as jujube or Indian ber, is a well-known plant in
traditional medicine systems, recognized for its therapeutic benefit in managing insomnia, stress,
digestive disorders, and general fatigue. It represents significant ethnomedicinal value across
various cultures, particularly in Asia and the Middle East. However, its broad traditional uses,
current public knowledge—especially among students and local communities remains limited.
Current study aims to assess awareness of the plant’s medicinal applications and traditional uses
while highlighting its pharmacological potential. Planned survey-based research explored
recognition of Z. jujuba, understanding of its therapeutic benefits, and its place in traditional
knowledge. Phytochemical investigations have revealed the presence of several active
compounds, such as flavonoids, saponins, triterpenoids, and polysaccharides, which contribute to
its diverse pharmacological activities. These include strong antioxidant and antidiabetic effects,
along with hepatoprotective, anti-inflammatory, and neuroprotective actions, making Z.
JujubaUseful in natural and modern medicine together. There’s still a lack of awareness
regarding traditional herbal knowledge and scientific research in the public view. Current
research raised awareness based on scientific proof, helping people to use these plants wisely in
modern healthcare and respecting our traditional knowledge.
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Regulatory Measures of Technology Transfer in Drug Development

Neha', Urvashi virakt'
Dr. Anand chourasiya’
'School of Pharmacy, Aryavart University, Sehore (M.P.)
2Shri Krishna University, Chhatarpur (M.P.)

ABSTRACT

Technology Transfer is fundamental and crucial to the drug development process for new drug
products the great decision is based on that factor in which the concept or process is advanced
from research and development-oriented scheme to aimed towards the commercialization of the
drug. The transfer could also be said to achieve success if the receiving section and the transferee
can efficiently use the technology for profit. The achievement relies upon an understanding of
the process or the capability to predict exactly the future prospects of a process. The main
intention of this review article is to study the Regulatory aspects of technology transfer. This
review article is mainly focused on the Consequence of technology transfer, the purpose for
technology transfer in industries. Key Considerations in Parma Tech Transfer, Benefits of
Successful Tech Transfer.

In order to technology transfer and drug development and drug discovery in
pharmaceuticals the goal of technology transfer activities is to transfer product and process
knowledge between development and manufacturing and within or between manufacturing sites
to achieve product realization. This knowledge forms the basis for the manufacturing process
control strategy, process validation approach, and ongoing continual improvement.

SKU eNer ¥R www.skushodhsanchar.com Page 98


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3H-1, @US-1, A 2025 Special Edition E-ISSN : 2584-2900

Technology Transfer: Impact on Economic Growth, Innovation & Nation
Building

Dr. Sujata kushwaha
School of Pharmacy
Aryavart University, Sehore (M.P.)

ABSTRACT

Technology transfer is not just a technical process but a strategic pillar for national progress. It
drives economic growth, enhances innovation capacity, and underpins the foundations of nation
building. A proactive, inclusive, and well-governed approach to technology transfer can
transform developing economies into global innovation leaders.Innovation-driven business
enterprises, or IBEs™ are vital to the economy because they provide economic opportunities by
focusing on socioeconomic issues and societal concerns, which leads to economic growth and
improved living standards. However, these initiatives are rife with failure traps in the
undiscovered territory of the disruptive technology world. In addition to being enormous,
creating and maintaining an ecosystem to support these efforts to completion is fraught with
difficulties at every stage, especially when working with academic and research institutions
whose perspectives on the creation, administration, and monetization of intellectual property are
entirely at odds with those of any commercial endeavor. Given the difficulties in developing
nations, it is imperative that an organization manage the various facets of technology creation,
translation, and management using a bottom-up strategy.
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Challenges vs. Government Policies for Msme Growth & Development in
India

Dr. Babita (Chourasia) Sharma
Laxmipati Institute of Science & Technology, Bhopal (M.P.)

ABSTRACT

Micro, Small, and Medium Enterprises (MSMEs) are recognized as a global engine for
development and employment. They make a significant contribution to Gross Domestic Product
(GDP), exports, and job creation, playing a crucial role in improving a country's socio-economic
conditions. Therefore, enhancing the competitiveness of MSMEs through the establishment of an
efficient legal, regulatory, and administrative framework is essential. This can increase their
access to finance, technology, and skilled human resources. The present work sheds light on the
challenges faced by MSMEs in India and their corresponding impacts. The aspects covered
include technology, human resources, operations, and policies. These challenges are linked to
government policies and schemes that could contribute to the development of MSMEs. The need
for effective implementation of policies and improved coverage of MSME:s is recommended.
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Phytochemicals with Anti-Parkinson's Potential: A Review of Preclinical
Studies

'Bhushan Vishnu Kathore
’Dr.Amol R. Chandekar
Kokan Gyanpeeth Rahul Dharkar College of Pharmacy & Research Institute, Karjat, Raigad

ABSTRACT

Parkinson’s disease (PD) is a chronic and progressive neurological disorder characterized by the
degeneration of dopaminergic neurons in the substantianigra, resulting in both motor and non-
motor impairments. Although current drug therapies provide symptomatic relief, they do not
prevent disease progression and often lead to undesirable side effects over time. In this context,
phytochemicals—bioactive compounds derived from plants have emerged as promising
neuroprotective agents in experimental models of PD. This review outlines the potential of
various classes of phytochemicals, including flavonoids, alkaloids, terpenes, and phenolic acids,
to counteract pathological processes such as oxidative damage, mitochondrial dysfunction,
neuroinflammation, and a-synuclein aggregation. compounds such as curcumin, resveratrol,
baicalein, and ginsenosides have shown significant neuroprotective effects in preclinical studies,
primarily through antioxidant, anti-inflammatory, and anti-apoptotic pathways. While laboratory
findings are encouraging, further clinical research is necessary to confirm their therapeutic
benefits and safety in human populations. This review highlights the therapeutic promise of
plant-derived compounds as adjuncts or alternatives in the management of Parkinson’s disease.
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Empowering India's Msmes

Neha Roy*, Vaishnavi Mali, Samreen Ali,
Brijesh Pathak, Priti Singh, Dr Ashish Manigauha
Mittal Institute of Pharmacy, Bhopal (M.P.)

ABSTRACT

Fostering a collaborative ecosystem is crucial for the growth and development of Micro, Small,
and Medium Enterprises (MSMESs) in India. By implementing strategic initiatives, we can create
an environment that supports MSMEs in overcoming challenges and achieving their full
potential. Key components of this initiative include promoting partnerships between MSMEs,
government agencies, and stakeholders. Additionally, providing access to funding, training
programs, and infrastructure will enable MSMEs to enhance their efficiency and
productivity. The primary objectives of this initiative are threefold. Firstly, improving MSMEs'
competitiveness in the market will be achieved through enhanced efficiency and productivity.
Secondly, encouraging innovation and entrepreneurship will lead to the development of new
ideas and businesses. Finally, contributing to India's economic growth will be realized through
the collective efforts of MSMEs. By supporting MSMEs, we can establish a thriving ecosystem
that fosters entrepreneurship, job creation, and sustainable growth. This, in turn, will positively
impact the Indian economy, resulting in increased economic activity, job opportunities, and
improved living standards.The success of this initiative relies on effective implementation and
active participation from all stakeholders. With meticulous planning and execution, this initiative
can significantly contribute to India's economic development and growth. Ultimately, supporting
MSMEs is vital for promoting economic growth, entrepreneurship, and job creation in India.
Collaborative efforts can create a supportive ecosystem that enables MSMEs to flourish and
contribute to the country's economic progress.

SKU eNer ¥R www.skushodhsanchar.com Page 102


http://www.skushodhsanchar.com

SKU oY ¥R

(INTERNATIONAL PEER REVIEWED E-RESEARCH JOURNAL)

3H-1, @US-1, A 2025 Special Edition E-ISSN : 2584-2900

Evaluation of Antiparkinson Activity of Ethanolic Extract of Corn Silk

'"Deepali Yevale
’Dr.Amol chandekar
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat

ABSTRACT

Parkinson’s disease (PD) is a progressive neurodegenerative disorder characterized by the
degeneration of dopaminergic neurons in the substantianigra, resulting in motor dysfunction such
as rigidity and impaired locomotion. Current treatments provide only symptomatic relief and are
often limited by side effects and reduced long-term efficacy. This research study renders to
evaluate the anti-Parkinsonian potential of Ethanolic extract of (Zea Mays L.) Corn silk (EECS),
Family Gramineae. In mice, catalepsy was induced using haloperidol .Treatment group received
Bromocriptine and EECS at the dose of (75,150,300 mg /kg) orally, for 7 days. Bar test for
catalepsy, motor coordination test by Rota rod, and locomotor activity by Actophotometer were
carried out to asses’ behavioral changes.

EECS at 75 mg/kg significantly (p < 0.05) reduced catalepsy, while higher doses
improved locomotor activity in a dose-dependent manner. Additionally, EECS (0.05% and 0.1%
w/v) showed significant improvement in motor behavior comparable to the standard drug
Bromocriptine. These findings suggest that EECS possesses dose-dependent anti-Parkinsonian
effects, likely due to its neuroprotective and antioxidant properties. A more detailed study is
required to estimate dose dependent and precise mechanism of action of corn silk extract for its
antiparkinson activity.
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Evaluation of Pharmacological Activity of Selected Plants

Bhavana Pundlik Durge'
Dr. Amol Chandekar’
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat

INTRODUCTION

Traditional healers’ assertions that Amorphophalluscommutatus is a plant that has been used in
traditional medicine to treat various renal diseases, thus the present study aims to investigate the
diuretic activity of the methanolic extract of leaves in rats.

METHODS

Dried course powder was extracted with methanol using soxhlet extraction. Male Wistar rats
were given a control (normal saline, 10 ml), a reference medication (furosemide, 10mg/kg), and
three separate doses (100 mg/kg, 200 mg/kg, and 400 mg/kg) of the extract orally. Body weight,
Urine volume, Diuretic action & activity, urinary electrolytes, urine pH and Specific gravity,
were measured to establish the extract’s diuretic activity. Urine output was measured at 12 and
24 hours, along with measurements of body weight, urinary pH, electrolyte concentrations, and
specific gravity, during the acute study (1 day) and after 7 days in the sub-acute study.
Creatinine, urea, and electrolyte concentrations in plasma and urine samples were also
determined. One-way ANOV A was used to evaluate the data.

RESULTS

The findings demonstrated that the extract increased diuresis in a dose-dependent manner, i.e., at
400 mg/kg, the extract exhibited significant diuretic effects as compared to the control and
reference medicine. The urinary excretion of Na*, K, and C1 was also significantly increased at
all doses.

The effectiveness of the extract as a diuretic was further established by biochemical
analysis. These results confirm the historic usage of the herb as a diuretic and the importance of
maintaining indigenous knowledge.

CONCLUSION
Collectively, the data provided here indicated that using a methanolic extract of
Amorphophalluscommutatus leaves to cause diuresis is a viable option.
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Antiulcer Activity of Ethanol Leaf Extract of Cassia Fistula

Akshay Sanjay Kesbhat'
Dr. Mohan K. Kale’
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat

ABSTRACT

The ethanol leaf extract (ELE) of Cassia fistula Linn. (Caesalpinaceae) was evaluated for
antiulcer activity against pylorus ligation-induced gastric ulcer. Ranitidine (30 mg/kg b.w.) and
ELE at doses of 250, 500, and 750 mg/kg b.w. were administered orally in different groups of
rats (n = 6), 1 h prior to pyloric ligation. Four hours after pyloric ligation, the gastric juice was
collected for evaluation of various parameters. The antiulcer activity of ELE was evidenced by
the significant attenuation of gastric volume, pH, free acidity, and total acid ity in the gastric
juice of pyloric-ligated rats in a dose-dependent manner, and this protective effect could be due
to strengthening of the mucosal defense mechanism. ELE pre-treatment significantly attenuated
the fall in status of sialic acid and fucose accompanied by an increase in hexose, hexosamine,
total non amino polysaccharide, total carbohydrate, and C:P ratio in the gastric juice of pylorus-
ligated rats, and this effect could be due to protection of the mucosal barrier system. ELE pre-
treatment significantly prevented the increase in LPO and SOD accompanied by a fall in CAT, in
the gastric juice of pyloric-ligated rats. This protective ability of ELE against pylorus ligation-
induced gastric ulcer could be attributed to its free radical scavenging and antioxidant properties.
Higher doses of ELE (750 mg/kg b.w.) produced maximum antiulcer activity comparable to
ranitidine treatment. In essence, the antiulcer activity of ELE could be attributed to (i) a decrease
in gastric acid secretion, (ii) protection of the mucosal barrier and restoration of mucosal
secretions, (iii) inhibition of free radical generation or prevention of lipid peroxidation, and (iv)
free radical scavenging or antioxidant properties.
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Evaluation of Antiulcerogenic Activity of Methanol Extracts of Brassica
Oleracea Var. Capitata Rubra on Albino Rat Gastric Ulceration

Akshata Sugat Chandanshive'
Dr. Mohan K. Kale’
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat

ABSTRACT

To investigate the antiulcerogenic activity of methanolic extract of Brassica var. capitatarubra in
albino rats.To evaluate the antiulcer activity by pyloric ligation models experimentally induced
gastric ulcer by ranitidine (10 mg/kg) subcutaneously. The parameters taken to assess antiulcer
activity were free acidity, total acidity, volume of gastric juice, PH, ulcer score, and ulcer index.
The methanolic extract of Brassica oleracea var. capitatarubra in the dose of 0.50 mg/kg
produced significant antiulcer activity. The control animals had ulcers and haemorrhagic streaks,
whereas in animals administered with extracts of B. oleracea there was a significant reduction in
ulcer index (p<0.05). This study concluded that methanol extract of B. oleracea var. capitata has
healing property of gastric ulcers in albino rats.
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Anti-Ulcer (Ulcer-Preventive) Activity of Ficus Arnottiana Miq. (Moraceae)
Leaf Methanolic Extract

Shantanu Manohar Sonawane'
Dr. Mohan Kale’
Konkan Ganpeeth Rahul Dharkar College of Pharmacy and Research Institute Karjat, Tal. Karjat
Dis. Raigad, Maharashtra

ABSTRACT

Problem statement: In spite of being one of the well-known medicinal plants used in Indian
traditional medicine to treat several ailments, studies pertaining to the pharmacological
properties of Ficusarnottiana are very scarce. We studied the anti-ulcer activity and acute toxicity
of Ficusarnottiana leaf methanolic extract for the first time. Approach: Freshly collected F.
arnottiana leaves were dried, powdered and extracted in methanol. To study the anti-ulcer
activity, Wistar rats were orally administered with different doses of the extract (0, 250 and 500
mg kg—1 body weight day—1) or with the reference drug omeprazole (8 mg kg—1) for 10 days.
After induction of ulcer using 5 mL kg—1 ethanol, stomachs of these animals were analyzed for
gastric volume, ulcer area and gross pathological changes. Results: Our results showed that F.
arnottianamethanolic extract could prevent ulcer in rats in a dose-dependent manner. Histological
studies revealed that the extract had muco protective activity. The extract did not show any acute
toxicity even at the dose of 5000 mg kg—1 indicating that the extract has no lethal effect.
Preliminary phytochemical screening of this extract identified the presence of important
secondary metabolites like flavonoids and tannins. Conclusion/Recommendations: From this
study, it is clear that F. arnottiana leaf extract had significant anti-ulcer activity in animal models.
It had muco-protective activity and gastric anti secretary activity. The extract is non-toxic even at
relatively high concentrations.
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Determination of Antidepressant Activity of Medicinal Plant in Swiss Albino
Mice

Nayan Chandrakant Karjavkar'
Dr. Vanita G. Kanase
Konkan Gyanpeeth Rahul Dharkar College of Pharmacy and Research Institute, Karjat, Raigad

ABSTRACT

The main objective of this study to evaluate the in vivo antidepressant activity of Ethanolic
extract of Scopariadulcisin Swiss albino mice. Ethanolic extract of Scopariadulcis was prepared
by a continuous method using Soxhlet apparatus. The extract was subjected to phyto-chemical
analysis. Animals were divided in 6 groups, each group contains 6 mice. Animals in standard
group and test groups were depressed with Acute Restraint Stress method for 24 hours. Normal
control group and stress control group treated with normal saline 1ml/kg, standard group treated
with 20 mg/kg Imipramine by oral route. EESD in the doses of 50, 100 and 400 mg/kg body
weight was administered to test groups 1,2 and 3 respectively by oral route. Antidepressant
activity was identified by using Forced Swimming Test (FST) and Tail Suspension Test (TST).
Period of immobility was observed in both the models which was indicative of antidepressant
activity. Biochemical tests were performed on isolated brains of animals for estimation of
Catalase activity, Superoxide Dismutase activity, Malonaldehyde level and lipid peroxidation.
Standard statistical methods were used to evaluate the results. The results showed significant
dose dependent antidepressant effect of EASD in Swiss albino mice for both the models in all the
test groups (Test group 1, 2 and 3). Catalase and Superoxide Dismutase level increased and
MDA and Lipid peroxidation decreased in isolated brains of Swiss albino mice. EASD possess
significant antidepressant activity. However, further investigations are required to determine
molecular level of target mechanism for further use in humans.
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Familiarity and Challenges in Environmental Impact Assessment for Major
Highway Projects

Dr. Vikas Patidar
School of Engineering, SSSUTMS

ABSTRACT

Environmental Impact Assessment (EIA) serves as a critical tool in evaluating the potential
environmental consequences of major infrastructure projects, particularly highways. While the
EIA process is well-established in many countries, varying levels of familiarity among
stakeholders—including policymakers, engineers, consultants, and local communities—pose
significant challenges to its effective implementation. This paper explores the extent of
stakeholder awareness and understanding of EIA practices in the context of highway
development, highlighting common gaps in technical knowledge, regulatory compliance, and
participatory engagement. Additionally, the study identifies key challenges such as inconsistent
baseline data, limited institutional capacity, procedural delays, and inadequate integration of
social and ecological concerns into decision-making. Through case studies and stakeholder
interviews, the research underscores the need for enhanced training, standardized methodologies,
and stronger inter-agency coordination to improve EIA outcomes. Addressing these challenges is
essential to ensure that highway projects are both environmentally sustainable and socially
responsible.
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The Role of Innovation in Developing Essential Skills for Future Success

Dr. Neelu Vishwakarma
Department of Yogic Science, Aryavart University, Sehore (M.P.)

ABSTRACT

Innovation plays a vital role in student life, transforming the learning experience into a more
engaging, effective, and meaningful process. By introducing new methods, materials, and
technologies, innovation enables students to learn in a more interactive and participatory manner.
This, in turn, helps students develop essential skills such as problem-solving, critical thinking,
creativity, and collaboration, which are crucial for their future success.The significance of
innovation in education lies in its ability to make learning more enjoyable, improve
understanding and retention, and foster holistic development. By leveraging digital technologies,
group work, and project-based learning, students can engage with complex concepts in a more
meaningful way. Teachers also benefit from innovation, as it allows them to adopt new and
creative approaches to teaching, thereby enhancing their role in the learning process.The impact
of innovation on student life is multifaceted. It not only enhances academic performance but also
prepares students for the challenges of the future. By embracing innovation, students can develop
a growth mindset, become more adaptable, and cultivate the skills necessary to thrive in an ever-
changing world.

In conclusion, innovation is a critical component of student life, offering numerous
benefits that extend beyond the classroom. By embracing innovation, students can unlock their
full potential, develop essential skills, and prepare themselves for a successful and fulfilling
future.
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Innovation in Pharmaceuticals

Manish*, Anuj Singhai, SP Chaturvedi
School of Pharmacy, Aryavart University, Sehore (IM.P.)

ABSTRACT

The pharmaceutical industry is undergoing a transformative shift driven by innovative
technologies that are redefining drug discovery, development, manufacturing, and patient care.
Advancements such as artificial intelligence (Al), machine learning, big data analytics, 3D
printing, blockchain, and personalized medicine are accelerating research timelines, improving
drug efficacy and safety, and enhancing regulatory compliance. Al and computational modeling
are enabling more efficient target identification and molecule screening, while digital health
technologies and wearable devices are fostering real-time patient monitoring and data collection.
Moreover, innovations in biomanufacturing, such as continuous manufacturing and smart
automation, are reducing costs and production time. This paper explores the current landscape of
technological innovation in the pharmaceutical sector, highlights key breakthroughs, examines
regulatory and ethical considerations, and discusses future directions for sustainable and patient-
centered healthcare solutions.
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Artificial Intelligence in the Pharmaceutical Industry

Deepak Parihar*, Anuj Singhai, SP Chaturvedi, Hemant Nagar
School of Pharmacy, Aryavart University, Sehore (IM.P.)

ABSTRACT

Artificial Intelligence (Al) is revolutionizing the pharmaceutical industry by significantly
enhancing the efficiency, accuracy, and speed of drug discovery, development, and delivery. Al-
driven platforms enable rapid analysis of vast biomedical datasets, facilitating target
identification, molecular design, and predictive modeling for drug efficacy and toxicity. Machine
learning algorithms are increasingly used to optimize clinical trial design, patient selection, and
outcome prediction, thereby reducing costs and time-to-market for new therapies. Additionally,
Al is transforming pharmaceutical manufacturing through process automation, quality control,
and real-time monitoring. Applications in pharmacovigilance and personalized medicine further
demonstrate Al's potential to improve patient safety and treatment outcomes. Despite its
promise, challenges related to data privacy, algorithm transparency, and regulatory acceptance
remain. This abstract provides an overview of current Al applications in the pharmaceutical
industry, explores emerging trends, and discusses the ethical and regulatory considerations
shaping its future.
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Technology Transfer in Pharmaceutical Industry

RohitTomar*, Anuj Singhai, Manish
School of Pharmacy, Aryavart University, Sehore (IM.P.)

ABSTRACT

Technology transfer is a critical process in the pharmaceutical industry, enabling the seamless
transition of products and processes from research and development (R&D) to commercial
manufacturing. It ensures that scientific innovations are effectively scaled up, standardized, and
reproduced while maintaining product quality, safety, and efficacy. This process involves the
systematic exchange of knowledge, technical data, protocols, and analytical methods between
development and production units, contract manufacturers, or across global sites. Successful
technology transfer is essential for regulatory compliance, cost efficiency, and timely product
launch. It also plays a key role in adapting technologies to local manufacturing capabilities in
different markets. This abstract explores the strategic importance of technology transfer in the
pharmaceutical lifecycle, highlights the key challenges—including regulatory hurdles, data
integrity, and communication gaps—and outlines best practices and frameworks that ensure
successful implementation and global market readiness.
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Technology Transfer from Pharmacy Institutes to The Pharmaceutical
Industry

Madhu
Anuj Singhai
Megha Bindal
Mayank
School of Pharmacy, Aryavart University, Sehore (M.P.)

ABSTRACT

Technology transfer from pharmacy institutes to the pharmaceutical industry plays a vital role in
bridging academic research with real-world healthcare solutions. Academic and research
institutions serve as innovation hubs, generating novel drug candidates, advanced drug delivery
systems, and breakthrough pharmaceutical technologies. For these innovations to reach patients,
a structured technology transfer process is essential—encompassing intellectual property
protection, licensing agreements, scale-up studies, and regulatory alignment. Effective
collaboration between academia and industry fosters the commercialization of research outputs,
accelerates drug development timelines, and supports national healthcare and economic goals.
This abstract examines the key elements of successful technology transfer from pharmacy
institutes, including institutional readiness, industry partnerships, legal frameworks, and funding
mechanisms. It also highlights the challenges faced, such as limited translational infrastructure,
gaps in industry-academia communication, and regulatory complexities. Strengthening this
interface is crucial for transforming academic innovation into accessible and impactful
pharmaceutical products.
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Bfoee gk & B wifeew: v 3mamw, € gaAifaat

3197
Heg® ITedaH
Fratad freafagare, ddR (7.9.)

AT Boee T & aFslid o g & & &1 & gATad fohar §, 3R arfge o
SHY QAT A6t T@TI 8T Ueh 3R el & iR agfaiidl & osc gl &l Te’r
g, dg 3fSca coewd aAfgcy EW8T0T # UF FASqd AIHA TR IW gl A
TATHIH o hddl IlMgcd Hl TG T T &, dled 39 AYeh TAX W AAEN deh
ug atel &1 F 8 W @ 2
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Archive, f&ér amssill, 31X Kitaabnama, aRT JEde! I Thel FHleh Hiedellge] 3Tclst
A IQ ol Tg T TRV & & gele AR o[ gl arfgicdes il & @efor #
TS gl SHA MUSd, o IR A@ifgcy WAAT #oFE @ off wigicdes Areel
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g% 3ollal, IS HISAT TolehH o1& Facebook, Instagram, 3R YouTube
i oiRfcas iffcaFa & Taga amgda s9 av §| 3% or@s 3R &fa e
TATT fAT, 32T 3T Aee & &9 & gEm & ® &, 59 afgcy & 331 Jos
ot fAer @ 21 3Ea gar 9 @ aifecy AR INENT WA A AgcaqoT qfFE
BEIEE]

53 3R i gaa & off ey & W&o AR JOR # IeEe AT gl
fefSicer &9 & 3ucieyr qEdehl 1 o Fad & AT do GfEd R S Hhdr g,
dfcer 3¢ Toar siafos WA & drsshl de Ug aram S Gl &l Kindle, Audible,
3R Storytel ST TolchH SHHT 3GIEX0T ¢l salldd 3R de@sed W o o | o,
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yrer SR # Wi F1 Agea

3t fea AT
FT Uq ARG Asmer
IrEd frafagaey, d@igR, (7.9.)

Ut il H WeATIARr F1 9gd Agcaqul T ATl IrEfAgIids Felled AT Ean
HOAT M IR AR g Fad T G&R & §HAIR =9 =@ifder 3nfg &r foaor
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afewd Frar 7 faegwaAT w1 FHEd Redr &1 ATET AT FeAGr Fel =7 gl dew
Flellel TUTIT AR Freafed & Heddd fe@s St &1 dfew s afgaait $r
Sioleh #Xge Aodl HI GER ARGHBT A q@a w1 Ao gl By F@Egar &
gAafad SR & aeg ot g Fells geAf@idr & el g1 Aesisr & e
¥ AT BT gl Tegeed A FHI T qefeigT & aRI 3R dhal H GgREIANT H
fAATOT TR arar aT| AN forgar § o arefagT ST FeR gaEr aur Uehdde
e ARG & off e 1| FHAC M ganr AFAT FUarr s/ Ry wqFH AR
Flelle] @hell I Tehellieh GaTdl 3N AR dafept &I g fg S 1 aR=r s gl
b T & ’oledl F dig Fra &1 fcd T dreiis i 39 Fogd H 3eo@allg
3CERUT Fg ol HHd ¢I3H THR I &gl of Hhdl & [ IJeIT IdAT T
WA &1 g1 Weg It FHeld NeAFEHr &1 o 3T & FAgea gl e &
3T T NN F7 iR aIHATT FT WeAFRT AT g urdhiar Hr e & 2
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